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OVERVIEW 

• The Australian traveller 

• Accreditation & the consumer 

• AFTA Travel Accreditation Scheme (ATAS) – live in market 

• Remaining relevant – maximising ATAS accreditation 

 

 

 

 



Understanding the 

Australian traveller… 



For Australians, travel is anchored 

in significant trips and largely 
international destinations… 



Travel is highly aspirational and 

becomes a strong part of ones 
identity…  



 

Passion 

 

Strong desire 

to focus on the 

positive… 

When talking about travel, everyone 
wants to focus on the positives… 

In fact most avoided mentioning negative 
aspects until pushed and would simply say 
“but it’s just part of the experience”! 



However, once pushed there were 

quite a few negative aspects of 

travel… 

Types of negative thinking… 

 

• Irritation; packing, jet lag, airports, 

cramped plane seats 

 

• Apprehension; fears about physical 

security, losing important documents or 

valuables, missed flights, dodgy 

overseas vendors (e.g. hotels that don’t 

exist) 



“You can get the 

information online but 

it’s a lot more hassle” 

Empty Nester 

“I usually have an idea what I want 

to do, but need an agent to plot 

the route to see if it’s possible” 

Empty Nester 

“Agents can tell you times to 

avoid, like local festivals, school 

holidays etc. so you don’t have 

to do the legwork yourself” 

Family 



In fact when describing their ideal 

agent, it was clear travellers are 

looking for someone with insight… 

 

Knowledge 

  

 Experience 
 

Understanding 

                Tailored 



The benefits of accreditation are 
described as ‘keeping them on 

their toes’… 

In consumer eyes, accreditation is about 

providing a degree of credibility – this is a 

‘real’ business that won’t disappear with my 

money. 

 

 

“It gives you the peace of 

mind that they have met 

some sort of standard” 

Empty Nester 

“It shows that the business 

is competent” 
Family 



“Makes me feel confident when 

handing over my money” 
 Empty Nester 

“The guarantee that if I spend my 

money and something goes wrong, 

I will get my money back” 

 Family 

These benefits ladder to an 
emotional benefit of ‘certainty’ 

for consumers… 

With expectations of better service, up to ate 

information and integrity, consumers feel ore 

confident and certain that they can rely on 

businesses with accreditation.  

 

 



 

“It demontrates a level of professionalism, 

like they know what they are talking 

about and can make the right 

recommendations” 

Empty Nester 

“You would look for the accreditation 

as you would wonder why others 

aren’t in it” -     

Family 



In stark contrast, agents see their key 
benefit as one of protection… 

Agents see themselves as advocates for their customers, 

someone who will always be there at the other end of the line, 
trying to get the best outcome for them. 



 

So what does this all mean? 

 

ATAS is an indicator of reliability, quality, experience and  

provides assurity to the consumer.  

 

The accreditation stamp provides tremendous peace of 

mind to the consumer… 

 

…enabling them to book with peace of mind because they 

are highly and emotionally invested in their holiday.  

 



 

FREEDOM TO ENJOY! 



ATAS in market… 















 

 

 

 







MAXIMISE YOUR ACCREDITATION 



 

Many are already doing an 
awesome job… 





















How did we do? 



 

ATAS is becoming a 

powerful brand –  

recognised by1 in 5 

Aussie travellers. 



 

ATAS is an important to 
critical part of business – 

90% respondents 
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QUESTIONS? 



Joanne Tralaggan 
AFTA Marketing & Communications Manager 
 
jo@afta.com.au 

02 9287 9900 
@AFTAOfficial 
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