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Drive of what ATAS stands for. 



Promote the of booking through an 

ATAS accredited travel agent. 



consumers to actively 

seek out and book travel through an 

ATAS accredited travel agent.  







 
 



 
 

Key Message:  

ATAS accredited = the 

expert guides to a 

world of better travel. 

 

Consumers are in the 

safe hands of trusted 

experienced and 

trained travel 

professionals. 





Maximising 
consumer 
awareness 

of ATAS 

Direct Comm.  

(via industry) 

Mainstream 
Media  

(Radio, paper, 
online) 

Social Media  

(Twitter, Google+, 
Facebook, LinkedIn) 

ATAS direct  

(YouTube, Website, 
Testimonials) 









Social media 

Website Copy 

Ad Copy 

Local Releases 

 

Consultant scripts 

Direct Mail, 
POS,  from 

Accredited to 
customers 

Ensuring posts reinforce 

consumer messaging 

Our actions will  

match our promise 

Online content is 

aligned with 

consumer campaign 

A local face to ATAS a 

safe pair of hands 

Local promotional 

activity complements 

consumer messaging 
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Get on-board 

Industry future 

Consumer campaign 

PROUD United  




