
1 - COMPANY PROFILE
• ABN Number  
• Company contact details 

2 - WORKFORCE DEVELOPMENT 
•  Total number of employees
•  Total number of ‘customer facing staff”
•  Total % of  ‘customer facing staff’ with 
a qualification

3 - COMPLAINT MANAGEMENT 
•  Complaints Handling & Dispute 

Resolution Policy (if available) 

4 - COMMERCIAL SAFEGUARDS
•  Professional Indemnity Policy - 

Certificate of Currency
•  Public Liability Insurance Policy -  

Certificate of Currency

5 - BUSINESS COMPLIANCE
•  Profit & Loss / Balance Sheet / or Audit
•  Financial Year End Date
•  Accountant Contact Details
•  Contact details for person of authority

6 - CODE OF CONDUCT & CHARTER
•  Read and agree

7 - ATAS DEED POLL
•  Read and agree

8 - PARTICIPATION PAYMENT 
•  Participation Payment Required 

Upfront (new industry  
participants only)

ATAS application process

Easy, seamless and online: 
ATAS application process

Applications will open in April and 
to make it as simple as possible we 
are developing an online application 
process. To accompany this, we are 
re-designing the AFTA website. The 
‘new look’ website will be fresh, easy to 
navigate and provide useful up-to-date 
information and tools to support you 
and your business! 

The website will be launched in early 
April followed closely by the application 
process around mid-April. 

The online application will comprise 
of eight sections that directly correlate 
to the ATAS selection criteria. Here is a 
snapshot for some of the information and 
documentation required >

COMINGSOON

Dear Members,

I am very pleased to provide you with an update on all the activity that has kept us busy these last few months: 

•  Compliance Manager appointed, David Tooze joins ATAS

•  Frequently Asked Questions for the Travel Industry now available 

•  New AFTA trade website under development (live in April)

•  Easy, online ATAS application process in development (live mid-April)

•  ATAS Charter & Code of Conduct near final

We’re in for an exciting year!
ccording to the Chinese calendar 2014 is the year of the Horse, and we are certainly off to a racing 
start. The AFTA Travel Accreditation Scheme is in the final stage of development, ready for the 

launch of the application process around mid-April. 

A

ATAS MEMBER UPDATE
FEBRUARY 2014

For more information please contact us:
Level 3, 309 Pitt Street, Sydney NSW 2000 | +61(0) 2 9287 9900
www.afta.com.au | atas@afta.com.au 
AFTA LTD ABN: 72 001 444 275  Information correct as at February 2014
© 2014 Australian Federation of Travel Agents Travel Accreditation Scheme (ATAS)

http://www.afta.com.au/Assets/1176/1/AFTA_ATAS_FAQ_PDF_2102.pdf


AFTA was delighted to partner 
with AIME this year in what has 
become such an iconic and 

important industry event. The 
decision to form a partnership 

with AIME was a strategic one, and 
illustrates our ongoing commitment to 
supporting business travel, which makes up 
an important part of the broader business 
events industry. Incentive, meeting and 
events travel should be trending strongly 
and the role of travel agents will become 
more relevant and important. Especially 
with the launch of ATAS in 2014, which 
will ensure that Australia’s travel industry 
continues to grow strongly and remain 
globally competitive. 

The team enjoyed a very successful 2 days at 
the Melbourne Conference and Exhibition 
Centre, and we were very proud to introduce 
“ATAS” to the business travel sector. In fact, 
AIME is the very first industry event for 2014 

where we showcased the ATAS brand and 
were able to communicate how it will elevate 
standards in the industry  when licensing 
and TCF participation ends (30 June 2014). 
We were proud sponsors of both the coffee 
cups (so we hope you enjoyed your caffeine 
boost), and the AFTA Best Business Award 
Stand. 

ATAS @ AIME 

FREE Webinar on Social  
Media Marketing for the Travel Industry

 Are you using social 
media as part of your 
marketing mix? Or have 
you created a Facebook 
account or Instagram 
account and not sure 
what to do after that? 

Register for our AFTA webinar on ‘Social 
Media Marketing for the Travel Industry’ 
and hear from the experts on how to make 
the most of social media. Get some handy 
tips on the best social media channels 
for your business and start enjoying the 
benefits of interacting with the consumer 
in an effective and powerful way. After all, 
communities are king! Topics include:

•  The growth of social media and its market 
penetration.

•  Learn how consumers use social media 
and the impact it has on their travel 
purchasing behaviour 

•  Explore the plethora of social media 
channels available and learn which of 
those are the most effective for business 
to business marketing (B2B) vs. business 
to consumer(B2C) marketing  

•  Adopt best practice social media 
strategies as part of your marketing mix

•  Tips and resources - how might social 
media be used to grow and develop your 
business

Tuesday 11th March 2014, @ 11am (AEST)

Register Now

Social Media Marketing for the Travel 
Industry 

WHEN > Tues 11 March 

TIME   > 11am AEST (60 mins) 

This webinar is an open public event  

FAQ
ATAS FAQ’s
We have received overwhelmingly 
positive interest from travel 
intermediaries wishing to join ATAS. 
To help, we’ve created an easy to 
read Frequently Asked Questions. 

If you have a question not addressed 
in our FAQs, simply email it through 
to atas@afta.com.au. 
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AFTA is pleased to announce the 
appointment of David Tooze as Compliance 
Manager – ATAS accreditation. David will 
lead the compliance activities for ATAS, 
including reviewing participant applications, 
monitoring an applicant’s compliance to 
the Code of Conduct and Charter, providing 
guidance to travel intermediaries in regards 
to their obligations for complaints handling 
and rectification and general compliance 
activities involved with ATAS.

David comes to us from the NSW regulator 
for public transport, Transport for NSW, 
where he held a senior management 
position responsible for regulating road 
based public transport in NSW. David 
has extensive experience in regulatory 
compliance, complaints investigations 
and management, safety management 
systems for businesses and the life cycle 
management of licensing and accreditation 
schemes.

David Tooze Joins ATAS

Finally, I’d personally like to thank all those who have been involved in the refinement of the ATAS Code of Conduct and Charter. Both 
documents have undergone extensive consultation and the support provided by the working groups, government agencies and consumer 
groups has been crucial in helping us develop these documents. We hope to share the final ATAS Code of Conduct and Charter with the wider 
industry very soon!  

Kind regards,

Gary O’Riordan
General Manager – Accreditation 
P 02 9287 9900 
E gary@afta.com.au
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