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ANNUAL REPORT 

Declaration 

 

Presented to the 40th Annual General Meeting of the Australian Federation of Travel 

Agents, Level 3, 309 Pitt Street, Sydney, at 9:30am, Friday 21st July 2017. 

 

The Board of Directors has pleasure in presenting the Annual Report for the activities 

of the Federation for the 12 months ended 31 March 2017 representing the 40th 

Annual Report of the Federation as a Company. The report covers the Federation’s 

financial year to 31 March 2017. 
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CHAIRMAN’S REPORT 

 

Mike Thompson 

Chairman 

 

In the past twelve months, AFTA has managed to build on 

its member base and advance the awareness of ATAS and 

the value proposition that it brings to both members and 

the broader travel industry. Suppliers and other 

stakeholders continue to value the ATAS accreditation 

and, given the high level of penetration that ATAS now has 

in the industry, it is clearly respected by all those involved 

in the travel value chain. 

The Board of AFTA is committed to a continuous 

improvement strategy for ATAS, as the principle activity of 

the organisation, and it continues to invest in ensuring that the systems, staff and 

scheme are fit for purpose and delivering for the members.  The new digital marketing 

strategy for ATAS has rolled out over the past twelve months with excellent results and 

you will find detailed information about this in this Annual Report.  

As in past years, the Board has ensured, through a collaborative approach with the 

industry, that the key themes and strategies delivered by the Chief Executive and 

AFTA staff are in line with the needs of the members. One successful example of this is 

the grant awarded to AFTA by the Tasmanian Government for a consumer education 

campaign. This enabled AFTA to run very targeted and specific messages to 

Tasmanian consumers about using an ATAS accredited travel agent and, once again, 

the results speak for themselves.  

While the organisation faced a difficult Supreme Court challenge by a former 

member, it is pleasing that through careful expense management and a considered 

approach to the ongoing operation of the business, the Federation has managed to 

live within its means and deliver a modest profit once again this year. This is a credit to 

the team at AFTA who have managed to deliver all the required services, increase 

the membership and contribute to the ongoing retained earnings of the organisation. 

AFTA remains in a very solid financial position and this is a good outcome for members.  

This year the Board has continued to maintain a strong level of solidarity and 

consistency, with no changes to the Directors or the alternates that represent the 

various companies involved, and I would like to thank all of the Directors and 

alternates for their dedicated service to AFTA and its endeavours.  

In closing I would again acknowledge and thank the members, the Board, the staff 

and all those involved in the travel agency community and broader travel industry 

across Australia.   
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YEAR IN REVIEW 

 

Jayson Westbury 

Chief Executive 

 

The year of 2016 will go down as one of AFTA’s best years 

with continued strong support for ATAS, a year where we 

are very pleased to report that there has been zero ATAS 

travel agency insolvency events and a year of further 

growth for ATAS. 

This fact is very pleasing as it does show that travel agents 

across the country have continued to run profitable and 

successful businesses which is something that AFTA has 

always aspired to.  ATAS has been instrumental in elevating 

standards across the industry. 

ATAS now stands as the mark of quality and professionalism in the travel industry and 

it is pleasing that around 3,000 locations across the nation continue to be ATAS 

accredited.  

For a voluntary scheme, this demonstrates the value that members see in the scheme 

and the importance that professional travel agents place on being a part of their 

industry federation.  

As the Chairman noted, AFTA was awarded a grant from the Tasmanian Government 

who responded to AFTA’s request for an allocation of funds passed back to the states 

at the final closure of the Travel Compensation Fund. Tasmania was the only 

government to do this and we rolled out a very successful funded advertising 

campaign in that state.  

As you will note in the marketing section of this year’s report, the reach and touch 

points with consumers for the ATAS scheme is building year on year. This is a very 

pleasing result given the limited funding resources AFTA has available. This result is due 

to the keen eye and approach deployed by the digital marketing strategy that we 

have used in consultation with Google. Very pleasing results all round. 

At the global level AFTA has maintained its strong support and engagement with the 

World Travel Agents Association Alliance (WTAAA) which continues to advocate on 

behalf of travel agents on a range of important industry topics. Having concluded my 

two-year term in November 2016, I have continued to engage with the WTAAA as a 

Director and am very pleased with the efforts being made particularly with IATA and 

their proposed NewGenISS project. This new generation of settling strategy will have 

an impact right across the globe and for travel agents regardless of whether they hold 

an IATA accreditation or not. 
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YEAR IN REVIEW 

 

Many of the themes and ideas continued within NewGenISS are likely to have a 

negative impact on travel agents. So AFTA continued to be engaged at the global 

level of discussion to ensure that AFTA members and their global colleagues are well 

represented. 

This past year has, once again, regrettably required AFTA to engage in a dog fight 

with the Federal Government over the Passenger Movement Charge (PMC). Joining 

with several of our tourism industry associations, AFTA took a strong leadership role in 

the negotiations with both the Federal Government and the Senate to ensure that the 

PMC was not used to further fill the empty barrels of money that the Government 

continues to say it needs to keep the country afloat. Without the dedicated efforts of 

AFTA and our esteemed tourism friends, I fear we would have had a disastrous 

outcome that I am sure AFTA members would not have been happy about. 

Fortunately, in the end, an agreement to increase the PMC in July 2017 by $5 was 

agreed, but further that a freeze on any further increase would be agreed for the next 

five years.  

In addition to this fight, the new credit card surcharge laws came into effect for some 

AFTA members (those with a turnover of more than $25M) and with all others required 

to comply with the new laws from September 2017. Fortunately for travel agents, the 

new laws mean that surcharging for credit card use can continue in the Australian 

market and that there are now many options available to travel agents to mitigate 

their risk of exposure to supply collapse. A good outcome for travel agents once again 

heavily led by AFTA. 

Importantly, AFTA has continued to build on the strong relationship we have with the 

Smartraveller program delivered by the Department of Foreign Affairs and Trade 

(DFAT). Year on year this program, fully funded by the Federal Government, delivers 

vital information for the travelling public in partnership with travel agents.  The 

continued support and results that this program has brought is very pleasing for all. 

In 2016, the National Travel Industry Awards (NTIA) built on the previous year with 

another amazing delivery of excellence for the travel industry. Being held at the 

Dockside Pavilion in Sydney for the second year, it was a great success. Some 1,300 

of the industry’s finest enjoyed the night of nights of the Australian Travel Industry. 

Dockside has provided an excellent venue for the past two years while the new 

Sydney International Convention Centre was being built. This is something we are all 

looking forward to, as in 2017 the event will move to the Sydney ICC. 
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YEAR IN REVIEW 

 

I acknowledge and thank the AFTA Board and the Chairman, Mike Thompson, for their 

continued commitment to AFTA.  All of the policies that we develop and deliver are 

important. An important aspect to having a successful association is a collegiate 

board working hand in glove with the executive of the organisation and I believe we 

have this at AFTA.  

This year we had several of our senior managers change with the appointment of 

Naomi Menon to the important role of National Manager – Compliance & 

Membership and Janine Hewitt to the role of Finance Manager. Both are critical to 

the ongoing success of AFTA and have been welcomed by the industry at large. 

AFTA is a small team of dedicated individuals and I want to acknowledge the hard 

work and assistance provided to the members by staff. Further I would like to thank all 

of the members for their belief in what AFTA stands for and I am sure all of us together 

can go on to build on the success of the past year for many years to come. 
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YEAR IN REVIEW 

AFTA’S ENGAGEMENT WITH AUSTRALIA’S DOMESTIC TOURISM INDUSTRY 

The Australian dollar has stabilised against major currencies and travelling in Australia 

has never been more desired which is leading to record growth for Australia’s tourism 

industry. Domestic tourism in Australia is the largest economic contributor to the 

Australian economy and ATAS travel agents continued to assist in growing this 

important market in 2016. The robust domestic tourism sector encourages Australians 

to visit other capital cities and regional centres which creates thousands of 

sustainable jobs, further diversifying the Australian economy.  

In 2016, Australians continued to travel domestically with a growth rate of 5% 

according to Tourism Research Australia which is well above the 2.5% for the economy 

at large forecasted by the Commonwealth Treasury. Crucially, all other 

measurements for domestic tourism also saw growth, overnight trips and nights up 4% 

to more than 90 million and 334 million respectively. 

AFTA is pleased to continue to support the domestic industry and this has been 

demonstrated by AFTA’s leadership, continued involvement in committees, 

consultations, representations and support over the past twelve months. A strong and 

growing domestic tourism sector ensures a strong and robust travel industry. 

As an active member of the Tourism Aviation Working Group (TAWG) which is a critical 

dialogue with the key Federal Ministers on tourism issues, AFTA has continued to be a 

contributor to ensure a sustainable domestic tourism industry. The TAWG is one of the 

most important working groups as it identifies the forward needs of aviation both within 

and outside of Australia.  AFTA worked closely with our industry partners to support the 

government in their endeavours to provide the best level of air services for the country.  

AFTA, in partnership with many of the leading tourism bodies such as the Tourism 

Transport Forum (TTF), Australian Tourism Export Council (ATEC), Australian Chamber of 

Commerce and Industry, Tourism Accommodation (TAA) Australia and 

Accommodation Association of Australia (AAOA), has established a bi-annual 

meeting with the Federal Tourism Minister. The bi-annual meetings have taken place 

on the Gold Coast and Canberra with industry initiatives for government reform of the 

sector being centrally discussed. This group of associations are also members of the 

Tourism and Hospitality Labour and Skills Roundtable seeking to address the skills 

shortfall of the sector. 

The Roundtable’s objective is to increase the number of suitably qualified, skilled 

employees. It brings together the relevant government departments at state and 

federal levels to identify solutions and provide a clear pathway for Australians to find 

jobs in the industry. The Roundtable commenced the process to identify practical 

solutions to improve the attractiveness of the sector to new employees.  
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YEAR IN REVIEW 

 

AFTA also led the advocacy program to reduce the taxation burden on Australian 

tourism businesses, protesting against the Government’s decision to raise the 

departure tax - the Passenger Movement Charge (PMC). The increased PMC will 

contribute an additional $237 million in tax revenue to the Government, taking it to 

$980 million by the end of the 2016/2017 financial year.  AFTA worked with all 

stakeholders and parliamentarians to amend the working holiday package to secure 

a five year freeze for any future increases in the PMC. This legislated commitment 

ensures certainty for business and the travelling public, while greatly assisting the 

Government as they work towards a balanced budget for the nation.  

With the ever-changing global environment, AFTA and our members worked in 

partnership to promote the benefits of using a local ATAS travel agent to purchase 

domestic holidays. In 2016, AFTA established a strategic partnership with the 

Tasmanian Government to build awareness of the importance of using an ATAS travel 

agent for all travel. This campaign saw many Australian destinations promoted and 

consumers encouraged to book using an ATAS travel agent. AFTA’s members 

continue to operate dedicated domestic holiday promotions for major events and 

leisure travel.  

The cruise industry is providing greater dispersal into regional Australia with well-priced 

domestic cruises. According to the Cruise Line Industry Association, 2015/16 saw the 

cruise industry’s total national contribution grow by an impressive 27% to reach a 

record $4.6 billion. Importantly for AFTA, 80% of these travel packages were booked 

through AFTA members. Cruising is now an established and important product for the 

domestic tourism industry. 

2016 saw AFTA advance the objectives of the domestic tourism industry. AFTA 

members continue to have central role in growing the domestic tourism industry and 

will continue to do so into the future. 
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FINANCIAL RESULTS 

 

On behalf of the Board of Directors, I report on the financial operations of the 

Federation for the year ended March 31, 2017. 

As in past years, I am pleased to report an operating surplus ($9,247) for the year 

ended 31 March 2017, which has added to the net equity position of the Federation. 

AFTA remains in very strong financial health. 

All other aspects of the operations of AFTA have fallen within the financial budgets 

approved by the Board and in line with AFTA’s business plan. 

The Annual Report provides further in-depth analysis of the financial performance of 

the Federation for the reporting period.  

 

AUSTRALIAN OUTBOUND MARKET 

Over the past twelve months, Australia has experienced a solid year for outbound 

travel with more Australians than ever before departing on an overseas trip. Whether 

for business, pleasure or visiting friends and relatives there is no question that 

Australians continue to travel internationally at a record rate. 

 

Australians also continue to book cruise packages at record rates with the Cruise Line 

Industry Association of Australasia reporting that the total number of Australians taking 

an ocean cruise worldwide swelled by almost 15% in 2015 to reach a record 1,058,781 

passengers, with a 42% hike in domestic cruise passenger numbers contributing 

significantly to the result. 

 

The growth in cruising in Australian waters saw local passenger numbers rise by more 

than 80,000 to 269,915 – a result which means one in four Australian cruise passengers 

took a domestic ocean cruise last year. Importantly for travel agents, consumers are 

still choosing to use a travel agent with over 80% of all Australians booking through a 

travel agent. 
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AUSTRALIAN OUTBOUND MARKET 

 

Overall, year-end outbound movements were up 4.4% for the 2016 year. Australians 

seeking to escape Australia’s winter continue to provide record growth with an 

increase of 6% over these months. 

 

 
 

 

In 2016, Australia’s most popular destinations continued to be New Zealand, Indonesia 

and the USA who on average experienced 7.5% growth. Australians are also 

rediscovering Japan which saw a 20.6% increase in 2016 and this was on top of growth 

in 2015 of 25.5%. Air services to Australia have underpinned this growth with airlines 

continuing to increase capacity, providing greater access for Australian’s to travel to 

new destinations.  

 

Travel agents continue to work with airline partners and ground operators to provide 

great value packages to ensure travel agents remain relevant in the minds of 

consumers as they seek out and book the best deals they can find. The past year has 

witnessed continued and strong connections with the large number of international 

airlines who service Australia and the ongoing need to have travel agents in the travel 

distribution value chain.  
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AUSTRALIAN OUTBOUND MARKET 

 

 

 
 

 

Consumers turn to travel agents as their booking option of preference with some 70% 

of outbound international airfares being sold via the travel agent channel. What these 

statistics show is that Australian’s continue to be a driving force of outbound tourism 

and this thirst for adventure underpins the very essence of what the travel agent does 

and what they bring to the travel distribution value chain.  

 

Outbound travel is an important component of the national economy in many ways. 

85% of AFTA members are small businesses and employ around 35,000 women and 

men.  Outbound travel, married with the inbound tourism industry, underpins a robust 

two-way tourism economy that is vital for continued investment by airlines and cruise 

ship companies. 

 

CONCLUSION 

 

Overall, 2016 has been a strong year for AFTA and the Australian Travel Industry with 

generally good results for members and the broader industry. 

 

AFTA, as the representative Federation of Australian Travel Agents, has continued to 

gain momentum and provide beneficial outcomes for members and other 

stakeholders of the Australian Travel Industry. 

 

This Annual Report provides comprehensive information about the activities of AFTA 

and the small team that services the members and broader industry.  We remain 

committed to ensuring the continued success of all those who choose to engage with 

AFTA. 
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ACCMC 

The ACCMC 

The role of the ATAS Code Compliance Monitoring Committee (ACCMC) is to review 

and determine customer complaints against ATAS participants and allegations of 

non-compliance with the Charter and Code. 

Objectives 

The Committee’s objectives are: 

a) Take all reasonable steps to ensure the appropriate resolution of complaints 

referred to it under the ATAS Charter and Code; 

b) Monitor compliance with the ATAS Code of Conduct by reviewing incident 

and investigation reports compiled by ATAS staff; 

c) Monitor the operation of ATAS, including possible amendments to the ATAS 

Code of Conduct; 

d) Oversee the disciplinary process in relation to breaches of the ATAS Code of 

Conduct by identifying breaches, understanding the cause and 

consequences of breaches and determining an appropriate response; 

e) Ensure that due process and procedural fairness are afforded to all parties; 

f) Make recommendations about the suspension or cancellation of ATAS 

accreditation, where a substantial complaint or significant breach of the 

Code has been identified; 

g) Implement effective timeframes and procedures for accepting, investigating 

and determining matters referred to it; and 

h) Make and enforce findings in matters referred to the ACCMC. 
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ACCMC 

ACCMC Attendance Record 

 

Member 6 May 2016 5 August 2016 28 October 

2016 

24 February 

2017 

Steve Heller 

Chairman 

   

Paul Holmes 

Consumer Rep 

   

John Berrill 

Consumer Rep 

   

Ian Carew-Reid 

Industry Rep 

   

Jayson Westbury 

AFTA CEO 

   

 

Appeals and Referrals to the ACCMC 

The ATAS Compliance Manager referred 1 matter to the ACCMC for consideration 

during the period.  Two complainants appealed the findings and decision of the 

ATAS Compliance Manager to the ACCMC during the period. 

Type Outcome 
Referral  

Ref #16-0826 

The ACCMC endorsed the recommendations of the ATAS 

Compliance Manager that no breach of the ATAS Code of 

Conduct had occurred. 

 

Appeal 

Ref #16-0856 

The ACCMC found that the advice given that stated 

“approximately” in regard to a refund amount, allowed only 

a 10% deviation from the amount stated and therefore ruled 

that an additional payment be made to the complainant to 

be within this threshold. 

 

The ATAS agent accepted and paid upon this advice.  This 

was deemed a breach of s 3.2 of the ATAS Code. 

 

Appeal 

Ref #16-0722 

The ACCMC endorsed the findings of the ATAS Compliance 

Manager that no breach of the ATAS Code of Conduct had 

occurred. 
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ACCMC 

Risk Management 

The data security of ATAS Participants remains the highest priority of the ATAS 

Compliance team.  The importance of data security is regularly discussed amongst 

AFTA staff and annual confidentiality agreements are signed by all staff. 

The online portal that holds ATAS Participant data continues to be a safe and secure 

portal.  AFTA continue however to investigate further security measures with our 

technology partners to ensure the most secure methods are always being 

implemented to protect data. 

ACCMC – The Committee 

The ACCMC has been in place since the commencement of ATAS and is proving to 

be a vital part of the ATAS scheme. 

AFTA wishes to thank the Chair and members of the committee for their ongoing 

support and efforts to ensure ATAS remains relevant and is working for all 

stakeholders involved. 
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ATAS PARTICIPATION ANALYSIS 

 

ATAS Participants 

As at 31st March 2017, 2,950 locations were accredited as ATAS Participants.   

STATE TOTAL ATAS PARTICIPANTS 

ACT 49 

NSW 996 

NT 22 

QLD 605 

SA 228 

TAS 42 

VIC 718 

WA 290 

Grand Total 2,950 

 

New Applications 

Over 355 new applications were started in 2016.  The majority of these failed to submit 

the required documents requested by AFTA to warrant an assessment of their 

application.  The documentation requested is the minimum standard outlined in the 

Eligibility Criteria of s2.5 of the ATAS Charter. 

The AFTA Compliance team liaise with each applicant and, upon failing to proceed 

or provide the requested documents, those applications were cancelled.  27 were 

declined on the basis that they failed to demonstrate that they met the eligibility 

criteria following a complete submission of documents.  147 were accredited during 

the year and 10 remain outstanding, awaiting further documentation. 

New Applications in 2016 Total 

Total   355 

Accredited 147 

Cancelled 171 

Declined 27 

Outstanding 10 
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ATAS PARTICIPATION ANALYSIS 

Cancelled ATAS Accreditations 

A number of ATAS Participants had their accreditation cancelled during 2016.  4 of 

these were for a failure to demonstrate they were ‘fit and proper’ persons as 

described in the ATAS Charter and 2 for solvency concerns.  14 accreditations 

closed down and 13 expressed they did not wish to renew.  Please note, this data 

excludes Flight Centre and STA data and references only individually accredited 

entities. 

Cancelled ATAS Accreditations reason Volume 

Failed to meet Eligibility Criteria 6 

Closed down 14 

Failed to renew 13 

Business sold/change of business 

structure 

9 

 

Monitoring agreements 

31 ATAS Participants were placed on monitoring agreements requiring quarterly 

trading updates which includes cash balance, net asset position and net profit data.  

Monitoring agreements in most instances are required for a minimum of a year and 

evaluated on an ongoing basis.  All new ATAS Participants classified as a start-up 

business are now required to agree to adhere to a Monitoring Agreement as part of 

their conditional approval for ATAS Accreditation. 

Business Failures 

For the reporting year, it is pleasing to note that no ATAS travel agency ceased to 

trade due to administration or insolvency events.  
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ATAS PARTICIPATION ANALYSIS 

COMPLAINTS  

The complaints data covers the calendar year for 2016.  In total, 329 complaints 

were received by AFTA during the period. 

 

The number of complaints rose significantly in volume over the 2016 calendar year.  

The reason for the increase is due to the continued growth in consumer awareness 

of ATAS, referral from Consumer Affairs agencies and ATAS agents embracing the 

ATAS escalation process. 

 

 

A total of 177 complaints were classified as eligible and the remaining were 

classified as ineligible pursuant to the ATAS Charter and Code of Conduct.   
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ATAS PARTICIPATION ANALYSIS 

 

92% of complaints were classified as ineligible due to the fact that the agent - the 

subject of the complaint - was not an ATAS Accredited Participant.  Where such 

complaints are received, the complainant is referred to a consumer affairs agency 

in their state.  

 

Of those classified as eligible, the primary topic of focus was varied.  The majority of 

complaints received focused on refunds (42), ticketing (33) and products and 

services (25). 

Primary Topic Volume 

Refunds 42 

Ticketing 33 

Products and services 25 

Misleading conduct 17 

Deposits, prepayments, cancellations 13 

Customer  service 15 

Visa and passport issues 8 

Fees and pricing 15 

Documents 2 

Itinerary transfer issue 4 

Advice 2 

Insurance 1 

 

  

NOT ATAS
92%

3%
5%

Reason for classification as 'Ineligible'

NOT ATAS Over 6 months old Other
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ATAS PARTICIPATION ANALYSIS 

A mutual resolution was achieved in the majority of complaints and the ATAS 

Compliance Manager closed these pursuant to s5.7 of the ATAS Code of Conduct.  

 

OUTCOME Volume 

Resolved – agreement between parties 47 

Resolved – Issue corrected 21 

Referred to ACCMC 1 

No breach found 34 

Referred to law enforcement agency/court 7 

Withdrawn 4 

Complainant failed to respond 8 

Referred to Stage 1 (Agent) 22 

 

AFTA assisted in returning $63,004 to Australian consumers in 2016 via the ATAS 

complaints escalation process for 47 complainants.  A resolution was achieved via a 

combination of Agent offer, negotiation and where the ATAS Compliance Manager 

made a recommendation to refund a certain amount.  All recommendations made 

by the ATAS Compliance Manager were adhered to by ATAS Participants. 
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MARKETING 

Consumer Education a Key Focus  

Travel agents are still relevant. Approximately 80% of all outbound air and cruise 

departures are booked with a travel agent. 1 in 5 consumers are aware of ATAS and, 

of those who will book their travel through a travel professional, 3 in 4 will choose an 

ATAS accredited travel agent over a non-accredited agent. 

Research indicates that, for Australians, travel is anchored in significant trips and 

largely international destinations. It also shows that, for the Australian traveller there is 

a big focus on getting as much out of the trip as possible and this, linked to the 

geographical location of Australia, increases the consumers’ reliance and, in fact, 

choice to book with a travel agent. 

Research by Google Australia reveals that, of the 23 million people in Australia, 84% 

have access to the internet.  Of this population, 87% of travellers use the internet to 

plan their travel. That’s plan, not book. Consumer still look to travel agents for insights, 

convenience, expertise in planning, personal service and tailor made experiences.  

AFTA leverages this knowledge of the Australian traveller to carefully select its choice 

of marketing mediums and messaging; choosing strategies that will have the best ROI 

for AFTA’s membership dollars. Throughout FY 2016/17 AFTA continued to reach its 

core audience; travel intenders, females aged 25 - 54, families and seniors, but also 

narrowed its focus targeting audiences based on their traveller profile and interests 

(i.e. family holiday makers, luxury travellers, solo travellers, DINKs, beachbound and 

snowbound travellers). A stronger focus on digital strategies enabled this.   

Messaging employed was heavily focused on brand awareness in order to reach, 

educate, inspire and impact the consumer’s purchase choice – to always book with 

an ATAS accredited travel agent. View the 2016 Calendar Highlights below to see an 

overview of the year’s activities.  

Of significant note, since ATAS launched, millions of consumers have been exposed 

to the ATAS brand, including 9 million consumers across national and regional 

television, 4 million via print and a further 3.85 million through commercial radio. More 

recently, a heavy online presence has seen the ATAS video watched 723,000 times 

and the brand has gained 15.6 million digital impressions targeting travel go-ers.  

In quarter 3, AFTA partnered with Google to deliver an aggressive online campaign 

across the Google Display Network employing the following online initiatives; Display 

adverts to maximise brand awareness; AdWords Search to elicit the direct  

 

  



 

25 
 

 Australian Federation of Travel Agents Limited    ABN: 72 001 444 275    2017© 

MARKETING 

response of visiting ATAS.com.au to find an accredited ATAS travel agency; 

Remarketing, to reconnect with users who have visited the ATAS website in the past: 

and YouTube to engage the consumer through video and further raise brand 

awareness. 

The campaign saw the ATAS TV Campaign (TVC) watched 578,528 times on YouTube 

and achieved 4. 8 million display advertisement impressions (mid May – mid 

September) 

The impact of the campaign was such that AFTA has since engaged Glide, a Google 

preferred partner agency to continue the activity. Below are the ongoing average 

monthly results;  

 Display - 1.2 million impressions 

 Video - 180,000 impressions  

 Online Video Engagement at 28% (above the industry average of 12-15%). 

 AdWords - 35,000 impressions 

 

 

 

 

 

 

 

 

 

 

Not surprisingly, AFTA has also witnessed a marked increase in the number of 

consumers visiting the ATAS website. From 1 April 2016 – 31 March 2016 website 

sessions increased 90.42% to 59,644 vs. the previous year. The number of total page 

views also increased 77.55% indicating that the expanding website content is 

relevant to visitors who are spending time navigating the content contained within 

the site. Additionally, in the last 6 months the ATAS search directory received a 50% 

increase in the number of consumers looking to find or validate that their travel 

agency is industry accredited.  

  

- Affinity Audience “Travel Buffs”; Incl. Luxury Traveller, Family 

Vacationers, Beachbound Travellers, Snowbound Travellers.  
 

- Placement: Display Advertisements show on selected travel 

specific websites, for example lonelyplanet.com, 

skyscanner.com.au, hotel.com.au, virtualtourist.com.au et al. 
 

- Topics; advertising strategically appears on websites with key 

travel content; Hotels & Accommodation, Cruises & Charters, 

Travel Guides & Travelogues. 

ATAS’ Online Target Audience 
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Over the past financial year, AFTA has made a concerted effort to partner with and 

support ATAS accredited travel businesses to undertake local store marketing 

initiatives across television, cinema, local newspapers and offer in-store branding 

support.  The following pages provide just some examples.  

Examples of co-operative initiatives;  

Mercury Newspaper in partnership with RACT, Tasmania 

 

Town Talk, The Advocate Newspaper in  

Partnership with helloworld Devonport 

  

 

  

Branded Flyer, Top 10 Reasons to 

book with an ATAS accredited agent  
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Facebook Tiles  

  

Email Signature available to members 

 

ATAS TVC in partnership with ATAS accredited members. The 15second TVC was customised with 

agencies own branding & call to action. This opportunity is open to all ATAS members.  
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In 2016, the Tasmanian Government provided AFTA with a grant for the purpose of 

conducting an education campaign within Tasmania focusing on travel agents and 

consumers. The objectives of the campaign were: 

1. Improve the knowledge of Australian consumer law among those in the 

Tasmanian tourism industry; and 

 

2. Increasing consumer awareness of the benefits of using a travel agent who is 

accredited under the AFTA Travel Accreditation Scheme (ATAS)    
 

The 3-month integrated marketing campaign commenced on Monday, 5 

September across Southern Cross TV, Radio, Print, Google Display Platforms and 

through cooperative partnerships with ATAS participants in Tasmania.  

The campaign achieved the following: 

Medium Advertiser Duration Reach 

Television Southern Cross Television 4 September –  

30 October 2016 

 

600,000 

Radio HOBART - 7HO,  

LAFM Launceston,  

Sea FM Devonport,  

Sea FM Burnie 

4 September –  

30 October 2016 

556,346 

Print Hobart Mercury Publication Dates: 9/10, 25/9, 

23/10, 30/10, 06/11, 13/11 

 

368, 000 

Digital Google Display Network; 

Display advertising & ATAS 

Video on YouTube 

 

4 September –  

12 November 2016 

1,291,151 impressions 

 

Total measurable consumer reach 

 

2,815,497 
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2016 Calendar Highlights 

 

 January - AFTA remains committed to consumer education around ATAS & the 

benefits of booking travel with an industry accredited travel agent. The year 

begins with an extensive national regional TV Campaign which reached 3.64 

million consumers (Jan – March).  

 

 February - ATAS was represented at the annual AFTA Holiday Mail Expo in Adelaide 

on 13 – 14 February.  ATAS Business Planning & Advisory Service was launched.  
 

AFTA & IATA host Friends of Tourism at Parliament House which is attended by the 

Minister Foreign Affairs & Trade Julie Bishop, Shadow Minister and Parliamentarians 

to celebrate our travel & tourism industry.   

 

 March - Across February & March, AFTA remains active in the advocacy space 

submitting papers on a range of important matters that affect travel agents. 

Including a 2016/2017 Commonwealth Pre-Budget submission, Tourism Shopping 

Reform (TSRG) submission and a response to the RBA Review of Credit Card 

Payments Regulations.  

 

 April - AFTA welcomes Naomi Menon, National Compliance Manager and 

renewals open for the third year of operations for the AFTA Travel Accreditation 

Scheme (ATAS).   
 

 May - AFTA forms a partnership with Google & launched an aggressive 3-month 

digital campaign which sees the ATAS TVC watched 578,528 times on YouTube 

and achieve 4. 8 million display advertisement impressions. 
 

 June - AFTA tackles the recent changes to electronic payments and credit card 

surcharging. Informative webinars were held across June & July to support 

members. Valuable resources are also available online for members at 

afta.com.au. 
 

 July - AFTA delivers the 2016 National Travel Industry Awards. 1,272 travel industry 

representatives attend the Gala Dinner on Saturday 16 July to celebrate winners 

across 38 award categories.   

 

 August - AFTA launched its second annual AFTA Membership survey for Owners & 

Managers. 90% of members believe ATAS is important to their business.  
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 September - AFTA receives a grant from the Tasmanian Government to run an 

ATAS education campaign. The 3-month integrated marketing campaign 

commences on Monday 5 September across Southern Cross TV, Radio, Print, 

Google Display Platforms and through cooperative partnerships with ATAS 

participants in Tasmania.  

 

AFTA conducts another burst of ATAS TVCs on the Nine Network targeting residents 

in Brisbane, Perth and Melbourne. The campaign will reach 3 million people aged 

25 – 54.  

 

 October - It’s conference season! Jayson Westbury (CEO) attends major consortia 

group conferences to provide valuable updates on all things travel related. AFTA 

also conducts a Roadshow with the support of Avis and, as part of the Tasmanian 

Campaign, to visit accredited travel agencies in Tasmania.   

 

 November - AFTA announces that NTIA 2017 is to be held at the new International 

Convention Centre (ICC) Sydney on Saturday 22 July. Qantas confirmed as Major 

Sponsor. 

 

 December - AFTA’s webinar series in partnership with Google comes to a 

conclusion. The webinars were designed to up-skill travel agents and support them 

grow their business online. The 5–part webinar series attracted over 500 industry 

participants. 
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In line with the Ferderation’s vision, AFTA is dedicated to cultivating the Australian 

travel sector and is passionately committed to future proofing the travel industry to 

ensure the long-term viability of travel agencies. AFTA works to elevate industry 

standards, through its ATAS accreditation scheme, to ensure that when dealing with 

accredited industry professionals, Australian travellers receive the best in business 

travel experiences. This is achieved through membership education, engagement 

and value-adding initiatives.  

 

In 2016/17 AFTA supported business growth through the delivery of: 

 

 Monthly membership newsletter - AFTA@Work 

 Free Webinar Education Program 

 Business Planning & Advisory Services 

 Google Business Workshop  

 Dedicated member initiatives such as the creation of marketing collateral and 

resources suitable for self-promotion.  

 

The e-newsletter, AFTA@Work, is the central communication platform through which 

all initiatives are distributed to members on a monthly basis. AFTA@Work boasts an 

above average industry open rate of 35 - 40% (up 5% from the previous year). 

AFTA@Work provides a valuable link to AFTA.com.au which is kept up-to-date with 

information pertinent to members. This includes a dedicated section on the latest 

AFTA Government submissions, information for new ATAS applicants (new or 

renewing), a news hub containing the latest industry news and AFTA media 

announcements, an archive of all AFTA hosted webinars and a dedicated section for 

NTIA. AFTA.com.au also contains a member only area.  

 

The member only area, the Participant Zone, houses ATAS branded resources like 

email signature banners, promotional flyers & the full suite of ATAS logos to assist ATAS 

participants maximise their ATAS accreditation. AFTA is also very active in supporting 

accredited entities through cooperative advertising in consumer publications and 

access to the ATAS TVC which members can customise to suit their own branding.  

 

AFTA continues to run free monthly webinars carefully crafted to cover a range of 

important topics – marketing, accounting, HR & legal matters, workplace health & 

safety and business best practice. The webinars are designed to support the 

professional development of staff and businesses within the travel sector.  On average 

each webinar receives 80 participants with 98% satisfaction rate. In 2016 AFTA 

partnered with Google to deliver a webinar series specifically tailored for travel 

agents. The purpose was to help members understand the online landscape and how  
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they could adopt Google’s suite of tools and resources to grow their business. The 5 

topics included; Winning Micro-Moments, Optimising Presence and Business, 

Understanding Travel Industry and Trends, How to Show your Ads on Google and 

Understanding Metrics that Matter. The 5–part webinar series attracted over 500 

industry participants. 

 

The AFTA Year Book continues to deliver an important message to stakeholders across 

the travel and tourism sector. The 2017 edition acts as both an invaluable national 

product directory and a member directory connecting suppliers with members and 

vice versa.  In 2018, AFTA will revamp the AFTA yearbook through a strategic 

partnership with Travel Daily.  

 

The National Travel Industry Awards (NTIA) are the ultimate in industry engagement.  

Without a doubt, AFTA has developed a strong and prestigious brand in the NTIA 

which is highly regarded and valued by travel industry employees, ATAS accredited 

entities and suppliers.  

 

In 2016, 1,272 travel industry guests joined the celebrations at The Pavilion, Darling 

Harbour, the last of the two years that the Gala Dinner was to be held at this venue.  

 

In 2017 and, in line with the tenth anniversary of the NTIA and AFTA’s 60 years, the NTIA 

Gala Dinner moves to the brand new Grand Ballroom at the International Convention 

Centre, Sydney. The new venue will enable an increased capacity of 1,500 guests 

and, for the first time, Sydney offers a venue which is truly worthy of hosting the travel 

industry’s night of nights. 
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The success of the NTIA program is owed to the prestigious list of NTIA sponsors, a panel 

of highly qualified judges and the many travel industry employees who choose to 

participate in the rigorous nominating, voting and judging process every year.  

 

 

 

 

Image: Artists impression, International Convention Centre, Sydney 
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Image: 2017 NTIA Sponsors 

 

 

 

The People’s Choice: Retail Travel Agency of the Year Campaign returns in 2017 with 

an even more pointed focus at elevating bricks and mortar suburban travel agencies. 

In 2017, AFTA welcomes APT as both Campaign Prize Partner and Gold NTIA Sponsor 

for the category, People’s choice ATAS retail Travel Agency of the Year. The 

campaign is delivered and managed by Australian Traveller Media, leading 

consumer travel publishers best known for the magazines Australian Traveller and 

International Traveller.  
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ATAS Travel agencies are encouraged to have their clients vote for them in the 

People's Choice Survey. The travel agency with the most votes is crowned People's 

Choice: Travel Agency of the Year and will be presented with their award at the NTIA 

Gala Dinner on Saturday, 22 July 2017. To incentivise clients to vote, APT are offering 

consumers the chance to win a Mekong River Cruise for two people valued at over 

$7,000.  

 

International Traveller Magazine Double Page Spread 

 

 

 

 

Facebook promotional tile designed for members to generate consumer votes 
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Introduction 

 

Corporate Governance is the system by which companies are directed and 

controlled. 

 

A business plan, together with an annual operating budget, is approved each year 

by the Board of Directors. This details the strategic themes for the year ahead and 

provides the Chief Executive and staff with operational direction for that year. 

 

The Chief Executive’s role is to take the approved business plan and work this on 

behalf of the members, ensuring that they are kept informed. 

 

The Board’s actions are, at all times, subject to statutes, regulations and member 

oversight at general meetings. 

AFTA has continued to ensure a best practice approach to its corporate governance 

adhering to a number of control measures which ensure that the CEO and Board are 

fully abreast of the operating arrangements of the Federation. 

The Federation has always adopted “best practice” particularly in relation to financial 

reporting and accountability. 

Board of Directors and Committees 

 

The Board monitors the achievements of its strategic aims and mission statement. 

 

Committees formed from time to time comprise Directors in various roles, together with 

the assistance of outside qualified persons as may be required. 

 

All procedures and mandates for committees are reviewed regularly. 

 

The Board has established an appropriate framework for management of the 

Federation including internal control procedures, business risk management processes 

and maintenance of significant ethical standards. 

 

 

Audit Committee 

 

The Audit Committee undertakes an oversight on the auditing practice and business 

compliance aspects of the Federation. The Audit Committee reviews the annual 

accounts, Annual Report, the accounting processes and reports to the board on 

these activities.  
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The Federation recognised this important concept by introducing an Audit 

Committee in 1980, many years prior to recommendations by Australian accounting 

bodies; prior to generally accepted business practices and also prior to requirements 

for listed companies. 

An Audit Committee, in the context of the Federation is defined as a committee 

comprising non-executive members of the Board which has been assigned scrutiny of 

the financial reporting and auditing process. 

One of the roles of the Audit Committee is to recommend adoption of the Financial 

Statements to the full Board. 

The Board is effectively informed by providing each Director with a copy of the Audit 

Committee Memorandum, Minutes, or extracts, on a timely basis. 

The role of the Federation's Audit Committee includes: 

1. Review and discussion of the scope of the audit conducted and, if 

appropriate, to suggest extensions in areas of special interest. 

 

2. Review details of the audit and discuss the Financial Statements in detail with 

the Auditor with particular attention focused on significant and unusual items, 

disclosure of other items that may not be included and questions on 

performance in general. 

3. Recommend to the full Board any changes to accounting policies, operations 

and controls. 

 

4. Examination of the internal control of the Federation's financial affairs and 

discharge of any particular financial assignments that the Board may wish the 

Committee to undertake. 

 

5. Enhance communications between the Board and Auditor. 

 

6. Adherence to codes of corporate conduct. 

 

Finally, the Committee organises, reviews and reports on any special reviews or 

investigations deemed necessary by the Board. 
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New Directors 

Proper Corporate Governance procedures provide for a suitable educative process 

for all newly appointed Directors. 

This process relates to all corporate activities, controls, issues, strategies and in 

particular encourages meetings between new Directors and management to gain a 

full and frank understanding of the Federation.  

A Board member induction manual is used and provides Directors with the necessary 

information about the Federation to enable them to perform their duties as a Director 

successfully. 

Internal Controls 
 

The Directors, who are responsible for the internal control systems for the Federation, 

recognise no cost effective system will preclude irregularities, error, etc. 

The Federation has a comprehensive and well planned budgetary system, approved 

annually by the Board with monthly reporting and measurement of actual results. 

Ethical Standards 
 

The Federation has established ethical standards appropriate for all personnel, 

Directors, management and staff. 

These standards generally relate to professional conduct and presentation, contact 

with members, trading with suppliers, consulting with advisors, meeting with 

governments and industry principals, relations with overseas associations, 

encouraging public forums, and striving for professional and high standard education 

tuition in the Federation's Education and Training divisions. 

Conclusion 

 

All Federation personnel, including Directors, perform their duties with integrity and 

objectivity, with the ultimate aim of enhancing the reputation and performance of 

the organisation. 

The Annual General Meeting provides an important opportunity for members to 

express their views and respond to initiatives proposed by the Board. 
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The Australian Federation of Travel Agents Limited 

ABN 72 001 444 275 

Financial Statements for the Year Ended 31 March 2017 

 

The Directors present their report, together with the financial statements of The Australian Federation of 

Travel Agents Limited (‘the Federation’) for the financial year ended 31 March 2017 and the auditor’s 

report thereon. 

The names of the directors in office at any time during the year are: 

Director: S. Alysandratos 

A. Burnes 

C. Hunter 

A. Macfarlane 

T. Manwaring 

J. Pherous 

J. Primmer 

D. Smith 

J. Sully 

M. Thompson 

G. Turner 

 

Alternate: M. Almeida 

D. Padman 

A. Magoutis 

L. Ruffles 

 

  

Resigned: NIL 

 

  

  

  

Company Secretary 

 

The following person held the position of Federation Secretary at the end of the financial year. 

J. Westbury has worked for the Australian Federation of Travel Agents Limited for the past nine years and five 

months. J. Westbury was appointed Secretary of the Federation on 31st December 2008. 
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Principal Activities 

The principal activities of the Federation during the financial year were: to promote and develop tourism as 

a key driver to the economic prosperity of Australia; to develop training for travel professionals throughout 

Australia; to operate as a professional association thereby representing the business interests of travel agents; 

to create a strong and cohesive relationship with federal and state government departments where 

applicable in education, tourism, aviation, transport and communications; to increase consumer awareness 

and create a strong community profile about the services that our members provide and to operate an 

industry accreditation scheme.  

 

In addition, the Federation has maintained and is committed to promoting the benefits of using an ATAS 

accredited travel agent via a detailed marketing strategy that is based around the use of digital media and 

traditional media outlets.  

 

Operating Results 

AFTA is pleased to report a surplus of $9,247 for the Federation for the year ended 31 March 2017.  (Surplus 

for the year ended 31 March 2016 was $6,134). 

 

Dividends Paid or Recommended 

No dividends were paid or declared since the start of the financial year.  No recommendation for payment of 

dividends has been made.  

 

The Federation is a company limited by guarantee with no share capital.  Rule 3 of the Federation’s 

Constitution prohibits the Federation from paying dividends. 

 

Review of Operations 

 

The 2017 financial year has provided AFTA with a solid year as the ATAS accreditation scheme has brought 

about an increased membership and underpinned the value proposition that is provided by AFTA to its 

members and the broader travel industry in Australia. The Federation ensured that it operated within its means, 

yet still delivered the operational requirements outlined within the business plan and budget. This provided a 

small net profit to the Federation’s accumulated funds.  

 

Detailed information of the year’s operations is contained in the Notes to the Financial Statements.  However, 

a synopsis follows: 

 

Membership & Accreditation 

Membership and accreditation income is the most significant income stream for the Federation. Combined 

AFTA and ATAS fees of $2,122,889 were received in 2017. ($1,820,295 in 2016) 

 

There were a total number of 2,950 ATAS accredited locations throughout Australia as at 31 March 2017.  
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National Awards 

The National Travel Industry Awards were held at the Dockside Pavilion on Darling Harbour in 2017 and 

delivered a net profit of $70,554; an increase from 2016 ($65,925). 

 

Marketing Income 

The Federation receives limited marketing income for advertisements in the afta@mail newsletter, website 

contributions and email distribution services.  Marketing income in 2017 generated $29,508 (2016: $31,686). 

 

Interest Income 

AFTA was once again able to maintain its high cash reserve, resulting in interest of $30,129 earned 

throughout the year on the Federation’s invested funds. 

 

Tasmanian government grant 

A grant from the Tasmanian government was contracted in the 2017 financial year in the amount of $85,000. 

All of these funds were directed to the education processes agreed with the Tasmanian government for 

both travel agents and consumers.  

 

 

After Balance Date Events 

 

There has not arisen in the interval between the end of the financial year and the date of this report, any other 

item, transaction or event of a material and unusual nature likely in the opinion of the directors of the 

Federation to affect significantly: 

i) the operations of the Federation 

ii) the results of those operations, and  

iii) the state of affairs of the Federation in future financial years. 

 

 

Environmental Issues 

 

The Federation’s operations are not regulated by any significant environmental regulation under a law of the 

Commonwealth or of a state or territory. 

 

Options 

 

No options over issued shares or interests in the Federation were granted during or since the end of the financial 

year and there were no options outstanding at the date of this report. 
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Details of each director and their alternates and special responsibilities: 

 

 

M Thompson 

Chairman 

Group General Manager Partnerships 

Helloworld Travel Limited 

Member of the Audit Committee 

 

D Padman 

Alternate Director 

Head of Associate Networks 

Helloworld Travel Limited 

Alternate to M Thompson 

 

C Hunter 

Vice Chair  

Managing Director 

Travellers Choice 

Member of the Audit Committee 

 

 

 

S Alysandratos 

Director 

CEO 

Consolidated Travel 

 

 

M Almeida 

Alternate Director 

Head of Business Development 

Consolidated Travel 

Alternate to S Alysandratos 

 

J Primmer 

Director 

Head of Branded Network 

Helloworld Travel Limited 

 

 

J Pherous 

Director 

CEO 

Corporate Travel Management 

L Ruffles 

Alternate Director 

Corporate Travel Management 

Alternate to J Pherous 

 

J Sully 

Director 

General Manager and VP 

American Express Global Business Travel 

 

 

G Turner 

Vice Chairman 

Managing Director  

Flight Centre Travel Group Limited 

 

 

D Smith 

Director 

Company Secretary  

Flight Centre Travel Group Limited 

Member of the Audit Committee 

 

 

A Macfarlane 

Director 

CEO 

Magellan Travel Group 

 

 

T Manwaring 

Director 

CEO 

Express Travel Group 

 

A Magoutis 

Alternate Director 

Executive General Manager 

Express Travel Group 

Alternate to T Manwaring 

 

A Burnes 

Director 

Chief Executive Officer 

Helloworld Travel Limited 
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Meetings of Directors 

 

During the financial year, five meetings of Directors (including committee meetings) were held. 

Attendance by each Director is as follows: 

 

 

  

Board Meetings 

 

 

Audit Committee Meeting 

 
 Number 

eligible to 

attend 

Number 

attended 

Number 

eligible to 

attend 

Number attend 

 

M Thompson 

 

 

5 

 

5 

 

1 

 

1 

D Padman (Alternate) 

 

0 0   

A Burnes 

 

5 3   

C Hunter 

 

5 4 1 1 

S Alysandratos 

 

5 0   

M Almeida (Alternate) 

 

5 5   

J Pherous 

 

5 0   

L Ruffles (Alternate) 

 

5 4   

G Turner 

 

5 0   

 

D Smith 

 

5 3 1 1 

J Primmer 

 

5 4   

A Macfarlane 

 

5 4   

J Sully 

 

5 4   

T Manwaring 5 5   

     

A Magoutis 0 0   
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Indemnification and Insurance of Officers 

 

Since the end of the previous financial year the Federation has paid insurance premiums of $6,568 which 

incorporates Directors and Officers Liability Insurance. 

 

 

Proceedings on Behalf of the Entity 

 

The legal matter with Bestjet Pty Ltd - a former member and ATAS accredited online travel agent - was 

settled out of court. The legal costs associated with this matter were significant and are contained within 

the accounts presented in this report. 

 

A copy of the auditor’s Independence Declaration as required under s 307C of the Corporations Act 

2001 is set out on the following page. 

 

Signed in accordance with a resolution of the Board of Directors: 

 

 

 

 

 
 

 

M. Thompson (Chairman) 

Dated this 7th day of June 2017 
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The Australian Federation of Travel Agents Limited ABN 72 001 444 275 

Financial Report for the Year Ended 31 March 2017 

 

STATEMENT OF COMPREHENSIVE INCOME  
FOR THE YEAR ENDED 31 MARCH 2017 

 

 Note   

    2017 2016 

    $ $ 

      

Revenue 2   2,228,951 1,923,476 

Other revenue 2   107,221 81,632 

Grant income 3   85,000 301,447 

Employee benefits expense    (1,362,323) (1,263,180) 

Marketing and advertising expense 4   (297,242) (263,837) 

Subscriptions expense    (18,771)  (21,552) 

Occupancy expense    (75,155) (64,211) 

Depreciation expense 4   (17,412) (13,952) 

Audit and consultancy expenses    (46,133) (18,199) 

Special projects expense    (40,293) (33,734) 

ACCMC expense    (10,938) (10,211) 

Computer expense    (32,989) (28,829) 

General admin and printing expense    (79,955) (52,752) 

Other expenses 4   (345,714) (228,517) 

Grant expenditure 3   (85,000) (301,447) 

Surplus For The Year    9,247 6,134 

      

Total comprehensive income for the 

year 

   

9,247 6,134 

      

The accompanying notes form part of these financial statements. 
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 Note  2017   2016  

   $   $  

ASSETS        

CURRENT ASSETS        

Cash and cash equivalents 5  1,850,216   1,847,763  

Trade and other receivables 6  236,058   294,679  

Other assets 7  97,271   165,816  

TOTAL CURRENT ASSETS   2,183,545   2,308,258  

        

NON-CURRENT ASSETS        

Property, plant and equipment 8  1,783,170   1,776,768  

TOTAL NON-CURRENT ASSETS   1,783,170   1,776,768  

TOTAL ASSETS   3,966,715   4,085,026  

        

CURRENT LIABILITIES        

Trade and other payables 9  109,370   99,122  

Other financial liabilities 9  927,583   1,085,340  

Short-term provisions 10  107,119   99,133  

TOTAL CURRENT LIABILITIES   1,144,072   1,283,595  

        

NON-CURRENT LIABILITIES        

Long-term provisions 10  76,272   64,307  

TOTAL NON-CURRENT LIABILITIES   76,272   64,307  

TOTAL LIABILITIES   1,220,344   1,347,902  

        

NET ASSETS   2,746,371   2,737,124  

        

ACCUMULATED FUNDS AND RESERVES        

Accumulated Funds   1,435,851   1,426,604  

Reserves   1,310,520   1,310,520  

TOTAL ACCUMULATED FUNDS AND RESERVES   2,746,371   2,737,124  

        

The accompanying notes form part of these financial statements. 
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 Note 2017 2016  

   $ $  

Accumulated Funds     

Balance at the beginning of the financial year  1,426,604 1,420,470  

Operating surplus for year  9,247 6,134  

Balance at the end of the financial year  1,435,851 1,426,604  

     

Asset Revaluation Reserve     

Balance at the beginning of financial year  1,310,520 1,160,520  

Increase in reserves  - 150,000  

Balance at the end of the financial year  1,310,520 1,310,520  

  2,746,371 2,737,124  

     

 Asset Revaluation Reserve: 

 The Asset Revaluation Reserve relates to a strata title property measured at fair value in accordance with 

applicable Australian Accounting Standards.  

 

The accompanying notes form part of these financial statements. 
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 Note   2017 2016 

    $ $ 

CASH FLOWS FROM OPERATING ACTIVITIES      

Receipts from members and other sources    2,206,906 2,358,588 

Payments for administration expenses, suppliers and employees    (2,213,491) (2,231,489) 

Interest received    32,852 37,968 

Net cash provided by operating activities 15b   26,267 165,067 

CASH FLOWS FROM INVESTING ACTIVITIES      

Purchase of property, plant and equipment     (23,814) (5,974) 

Net cash used in investing activities    (23,814) (5,974) 

      

Net increase  in cash held    2,453 159,093 

Cash and cash equivalents at the beginning of the 

financial year  

  1,847,763 1,688,670 

Cash and cash equivalents at the end of the financial year 5   1,850,216 1,847,763 

      

The accompanying notes form part of these financial statements. 
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NOTE 1: SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES 

 

Basis of Preparation 

 

The financial report is a general purpose financial report which has been prepared in accordance with 

the requirements of the Corporations Act 2001, Australian Accounting Standards – Reduced Disclosure 

Requirements and other authoritative pronouncements of the Australian Accounting Standards Board. 

The financial report has also been prepared on a historical basis. 

 

The financial report is presented in Australian dollars and all values are rounded to the nearest dollar 

unless otherwise stated. 

 

Statement of Compliance 

 

The company is a not-for-profit, private sector entity which is not publicly accountable. Therefore, the 

financial statements of the company are tier 2 general purpose financial statements which have been 

prepared in accordance with Australian Accounting Standards – Reduced Disclosure Requirements 

(AASB-RDRs) (including Australian interpretations) adopted by the Australian Accounting Standards 

Board (AASB) and the Corporations Act 2001. 

 

 

Accounting Policies 

 

a. Income Tax 

No income tax is provided because of the exemption allowed under Section 50-40 of the Income 

Tax Assessment Act 1997 in respect of the income of the Federation as the Federation primarily 

carries on business for the purposes of promotion of Australian Tourism. 

 

b. Property, Plant and Equipment 

Each class of property, plant and equipment is carried at cost or fair value as indicated less, 

where applicable, any accumulated depreciation and impairment losses. 

 

 Property – Strata Title Holding 

The strata title property held by the Federation is shown at its fair value (being the amount for 

which an asset could be exchanged between knowledgeable willing parties in an arm’s length 

transaction), based on periodic, but at least triennial, valuations by external independent valuer 

conducted in 2015, less subsequent depreciation for the strata title property (albeit because the 

asset is represented by site value only, no depreciation charge is applicable).  

 

The original increase in the carrying amount arising on revaluation of the property in 2015 was 

credited to a revaluation reserve in equity. Decreases that offset previous increases of the same 

asset are charged against fair value reserves directly in equity; all other decreases are charged 

to the income statement. 

 

Any accumulated depreciation at the date of revaluation is eliminated against the gross 

carrying amount of the asset and the net amount in restated to the revalued amount of the 

asset.  

 

Plant and Equipment 

 

Plant and equipment is measured on the cost basis less depreciation and impairment losses. 

 

The carrying amount of plant and equipment is reviewed annually by directors to ensure it is not 

in excess of the recoverable amount from these assets. The recoverable amount is assessed on 

the basis of the expected net cash flows that will be received from the assets’ employment and 

subsequent disposal. The expected net cash flows have been discounted to their present values 

in determining recoverable amounts. 
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Depreciation 

The depreciable amount of all fixed assets excluding the strata title is depreciated on a straight-

line basis over the asset’s useful life to the Federation commencing from the time the asset is held 

ready for use. Building improvements are depreciated over the estimated useful lives of the 

improvements. The strata title property is considered as being represented by its site value only. 

 

The depreciation rates used for each class of depreciable assets are: 

 

Class of Fixed Asset     Depreciation Rate 

 

Building Improvements     13% – 20% 

 

Plant and equipment & furniture and fittings  10% – 33% 

 

HR Advance website     33% 

 

The assets’ residual values and useful lives are reviewed, and adjusted if appropriate, at the end 

of each reporting period. 

 

An asset’s carrying amount is written down immediately to its recoverable amount if the asset’s 

carrying amount is greater than its estimated recoverable amount 

 

Gains and losses on disposals are determined by comparing proceeds with the carrying amount. 

These gains or losses are included in the income statement. When revalued assets are sold, 

amounts included in the revaluation reserve relating to that asset are transferred to retained 

earnings. 

 

c. Leases 

Leases of fixed assets where substantially all the risks and benefits incidental to the ownership of 

the asset, but not the legal ownership that are transferred to the Federation, are classified as 

finance leases. 

 

Finance leases are capitalised by recording an asset and a liability at the lower of the amounts 

equal to the fair value of the leased property or the present value of the minimum lease 

payments, including any guaranteed residual values. Lease payments are allocated between 

the reduction of the lease liability and the lease interest expense for the period. 

 

Leased assets are depreciated on a straight-line basis over the shorter of their estimated useful 

lives or the lease term. 

 

Lease payments for operating leases, where substantially all the risks and benefits remain with 

the lessor, are charged as expenses on a straight-line basis over the lease term. 

 

Lease incentives under operating leases are recognised as a liability and amortised on a straight-

line basis over the life of the lease term. 
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d. Financial Instruments 

 

Initial recognition and measurement 

Financial assets and financial liabilities are recognised when the Federation becomes a party to 

the contractual provisions of the instrument. For financial assets, this is equivalent to the date that 

the Federation commits itself to either purchase or sell the asset (i.e. trade date accounting is 

adopted). 

 

Financial instruments are initially measured at fair value plus transaction costs, except where the 

instrument is classified ‘at fair value through profit or loss’ in which case transaction costs are 

expensed to profit or loss immediately.  

 

Classification and subsequent measurement  

Finance instruments are subsequently measured at either fair value amortised cost using the 

effective interest rate method, or cost. Fair value represents the amount for which an asset could 

be exchanged or a liability settled, between knowledgeable, willing parties. Where available, 

quoted prices in an active market are used to determine fair value. In other circumstances, 

valuation techniques are adopted. 
 

Amortised cost is calculated as: (i) the amount at which the financial asset or financial liability is 

measured at initial recognition; (ii) less principal repayments; (iii) plus or minus the cumulative 

amortisation of the difference, if any, between the amount initially recognised and the maturity 

amount calculated using the effective interest method; and (iv) less any reduction for 

impairment. 

 

The effective interest method is used to allocate interest income or interest expense over the 

relevant period and is equivalent to the rate that exactly discounts estimated future cash 

payments or receipts (including fees, transaction costs and other premiums or discounts) through 

the expected life (or when this cannot be reliably predicted, the contractual term) of the 

financial instrument to the net carrying amount of the financial asset or financial liability. Revisions 

to expected future net cash flows will necessitate an adjustment to the carrying value with a 

consequential recognition of an income or expense in profit or loss. 

 

(i) Financial assets at fair value through profit or loss 

Financial assets are classified at ‘fair value through profit or loss’ when they are either 

held for trading for the purpose of short-term profit taking, derivatives not held for 

hedging purposes, or when they are designated as such to avoid an accounting 

mismatch or to enable performance evaluation where a group of financial assets is 

managed by key management personnel on a fair value basis in accordance with a 

documented risk management or investment strategy. Such assets are subsequently 

measured at fair value with changes in carrying value being included in profit or loss. 

 

(ii) Receivables 

Receivables are non-derivative financial assets with fixed or determinable payments 

that are not quoted in an active market and are subsequently measured at amortised 

cost. 

 

Receivables are included in current assets, except for those which are not expected to 

mature within 12 months after reporting date, which will be classified as non-current 

assets. 

 

(iii) Held-to-maturity investments 

Held-to-maturity investments are non-derivative financial assets that have fixed 

maturities and fixed or determinable payments, and it is the Federation’s intention to 

hold these investments to maturity. They are subsequently measured at amortised cost.  
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Held-to-maturity investments are included in non-current assets, except for those which 

are expected to mature within 3 months after reporting date, which will be classified as 

current assets. 

 

If during the period the Federation sold or reclassified more than an insignificant amount 

of the held-to-maturity investments before maturity, the entire category of held-to-

maturity investments would be tainted and would be reclassified as available-for-sale. 

 

(iv) Available-for-sale financial assets 

Available-for-sale financial assets are non-derivative financial assets that are either not 

capable of being classified into other categories of financial assets due to their nature 

or they are designated as such by management. They comprise investments in the 

equity of other entities where there is neither a fixed maturity nor fixed or determinable 

payments. Available-for-sale financial assets are included in non-current assets, except 

for those which are expected to be disposed of within 3 months after reporting date, 

which will be classified as current assets. 

 

(v) Financial liabilities 

Non-derivative financial liabilities (excluding financial guarantee) are subsequently 

measured at amortised cost.  
 

Fair Value 

  

Fair value is determined based on current bid prices for all quoted investments. Valuation 

techniques are applied to determine the fair value for all unlisted securities, including recent 

arm’s length transactions, reference to similar instruments and option pricing models. 

 

Impairment 

 

At the end of each reporting period, the Federation assesses whether there is objective evidence 

that a financial instrument has been impaired. In the case of available-for-sale financial 

instruments, a prolonged decline in the value of the instrument is considered to determine 

whether an impairment has arisen. Impairment losses are recognised in the statement of 

comprehensive income. 

 

Derecognition  

 

Financial assets are derecognised where the contractual rights to receipt of cash flows expire or 

the asset is transferred to another party whereby the entity no longer has any significant 

continuing involvement in the risks and benefits associated with the asset. Financial liabilities are 

derecognised where the related obligations are either discharged, cancelled or expire. The 

difference between the carrying value of the financial liability extinguished or transferred to 

another party and the fair value of consideration paid, including the transfer of non-cash assets 

or liabilities assumed, is recognised in profit or loss. 

 

e. Impairment of Assets 

 

At the end of each reporting period, the Federation assesses whether there is any indication that 

an asset may be impaired. The assessment will include considering external sources of 

information and internal sources of information. If such an indication exists, an impairment test is 

carried out on the asset by comparing the recoverable amount of the asset, being the higher of 

the asset’s fair value less costs to sell and value in use to the asset’s carrying value. Any excess 

of the asset’s carrying value over its recoverable amount is expensed to the statement of 

comprehensive income. 
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Where it is not possible to estimate the recoverable amount of an individual asset, the Federation 

estimates the recoverable amount of the cash-generating unit to which the asset belongs.  

 

Impairment testing is performed annually for intangible assets with indefinite lives.  

 

f. Employee Benefits 

 

Provision is made for the Federation’s liability for employee benefits arising from services rendered 

by employees to balance date. Employee benefits that are expected to be settled within one 

year have been measured at the amounts expected to be paid when the liability is settled. 

Employee benefits payable later than one year have been measured at the present value of 

the estimated future cash outflows to be made for those benefits. In determining the liability, 

consideration is given to employee wage increase and the probability that the employee may 

not satisfy vesting requirements. Those cash flows are discounted using market yields on national 

government bonds with terms to maturity that match the expected timing of cash flows. 

 

The Federation’s net obligation in respect of long-term service leave benefits is the amount of 

future benefit that employees have earned in return for their service in the current and prior 

periods. The obligation is calculated based on projected wage and salary rates and is 

discounted to its present value and the fair value of any related assets is deducted. The discount 

rate is the yield at the balance sheet date on government bonds that have maturity dates 

approximating to the terms of the Federations obligations. 

 

The Federation’s contribution to Superannuation Funds are expensed as incurred.  
 

g. Provisions 

 

Provisions are recognised when the Federation has a legal or constructive obligation, as a result 

of past events, for which it is probable that an outflow of economic benefits will result and that 

outflow can be reliably measured.  

 

Provisions are measured using the best estimate of the amounts required to settle the obligation 

at reporting date. 

 

h. Cash and Cash Equivalents 

 

Cash and cash equivalents include cash on hand, deposits held at call with banks and other 

short-term highly liquid investments with original maturities of three months or less. 

 

i. Trade and Other Receivables 

 

Amounts for trade debtors are to be settled within 30 days and are carried at amounts due. The 

collectability of debts is assessed throughout the year and at balance date if required a specific 

provision is made at balance date for any doubtful accounts. 

 

j. Revenue and Other Income  

 

Revenue is measured at the fair value of the consideration received or receivable. 

 

Membership and Accreditation Revenue 

Membership and accreditation revenue is comprised of revenue earned from the provision of 

membership to AFTA, and accreditation to the ATAS scheme. Membership and accreditation 

revenue is recognised in monthly intervals throughout the year. Where membership or  
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accreditation revenue is received prior to being earned, the amount is recognised as 

subscriptions in advance. No revenue is recognised if there are significant uncertainties 

regarding recovery of the consideration due as the costs incurred or to be incurred cannot be 

measured reliably. 

 

Investment Income 

Investment income is recognised as it accrues. Interest revenue is recognised using the effective 

interest rate method, which, for floating rate financial assets is the rate inherent in the instrument.  

 

National Awards Revenue 

National Awards revenue is recognised net of costs associated with the annual National Awards 

event. This event is held annually.  

 

Gross Marketing Income 

Gross marketing income from casual advertisers is recognised in the month the advertisement 

was published. Marketing income from prepaid customers is recognised on a monthly basis over 

the term of the agreement and not during the month the advertisement was published. 

 

Other Income 

The Federation has provided services to external parties to support the operating expenses of 

the federation.  

 

All revenue is stated net of the amount of goods and services tax (GST). 

 

k. Trade and Other Payables 

 

Trade and other payables represent the liability outstanding at reporting date for goods and 

services received by the Federation during the reporting period, which remain unpaid. The 

balance is recognised as a current liability with the amounts normally paid within 30 days of 

recognition of the liability.  

 

l. Goods and Services Tax (GST) 

 

Revenues, expenses and assets are recognised net of the amount of GST, except where the 

amount of GST incurred is not recoverable from the Tax Office. In these circumstances, the GST 

is recognised as part of the cost of acquisition of the asset or as part of an item of the expense. 

Receivables and payables in the statement of financial position are shown inclusive of GST. 

 

Cash flows are presented in the statement of cash flows on a gross basis, except for the GST 

component of investing and financial activities, which are disclosed as operating cash flows. 

 

m. Comparative Figures 

 

When required by Accounting Standards, comparative figures have been adjusted to conform 

to changes in presentation for the current financial year. 

 

Where the Federation has retrospectively applied an accounting policy or makes a retrospective 

restatement of items in the financial statements, or when it reclassifies items in its financial 

statements, an additional statement of financial position as at the beginning of the earliest 

comparative period will be disclosed. 
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n. Critical Accounting Estimates and Judgements 

 

The directors evaluate estimates and judgements incorporated into the financial statements 

based on historical knowledge and best available current information. Estimates assume a 

reasonable expectation of future events and are based on current trends and economic data, 

obtained both externally and within the Federation. Estimates and underlying assumptions are 

reviewed on an ongoing basis. Revisions in accounting estimates are recognised in the period in 

which the estimate is revised and in any future period affected.  

 

Key estimates 

 

Impairment  

 

The Federation assesses impairment at the end of each reporting period by evaluation of 

conditions and events specific to the Federation that may be indicative of impairment triggers. 

Recoverable amounts of relevant assets are reassessed using value-in-use calculations which 

incorporate various key assumptions.     
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NOTE 2: REVENUE AND OTHER INCOME 

 

  Note   2017 2016 

     $ $ 

Revenue:    

— Member & Accreditation Fees    2,122,889 1,820,295 

— Marketing Income     29,508 31,686 

— National Awards Net Income    70.554 65,925 

— Education & Training    6,000 5,570 

  2,228,951 1,923,476 

Other revenue:    

— Interest Received 2a   30,129 40,631 

— Services Provided    14,200 25,375 

— Other Income    62,892 15,626 

  107,221 81,632 

Total revenue  2,336,172 2,005,108 

    

a. Interest revenue from:    30,129 40,631 

 — other entities      

Total interest revenue on financial assets not at fair 

value through surplus or deficit 

   
30,129 40,631 
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NOTE 3: GRANT FUNDING 

 

 

ATAS Education Campaign, Tasmania 

 

In June 2016, the Tasmanian Government provided AFTA with a grant to conduct an education 

campaign to raise awareness amongst Tasmanian trade and consumer groups about the benefits of 

the ATAS accreditation scheme. 

 

These financial statements record the actual expenses incurred against the budget allocation in the 

funding agreement on an accrual basis for the period 1 April 2016 to 31 March 2017.  These funds were 

fully expended by 31 March 2017. 

 

 

 

ATAS EDUCATION CAMPAIGN TASMANIA  

STATEMENT OF COMPREHENSIVE INCOME 

FOR THE YEAR ENDED 31 MARCH 2017 

    

 Note   2017 

    $ 

     

Grant funds received    85,000 

Total Income    85,000 

     

Less:      

Travel Agent Tools & Resources    (13,964) 

Creative  Q  (9,370) 

Strategic Planning & Project Management    (3,080) 

Media Spend:     

-  Television    (28,394) 

-  Radio    (18,252) 

-  Digital    (6,440) 

-  Print    (5,500) 

Total Expenses    (85,000) 

     

Grant Funds Remaining    - 
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NOTE 4: EXPENSES 

     2017 2016 

 Expenses    $ $ 

    

 Depreciation and Amortisation   

 — Building improvements - - 

 — Furniture & fittings / plant & equipment 11,951  11,147 

 — HR advance website 5,461 2,805 

 Total Depreciation and Amortisation expenses 17,412 13,952 

 

 Marketing and Advertising   

 — General Accounts  297,242 263,837 

 — Grant Fund Expenditure 85,000 53,430 

 Total Marketing and Advertising expenses  382,242 317,267 

    

 Other   

 — Legal  144,700 77,208 

 — Representation 160,222 140,177 

 — General Admin 40,792 11,132 

 Total Other expenses  345,714 228,517 

    

 Rental expense on operating leases    

 — minimum lease payments 6,717 10,844 

 Total rental expense 6,717 10,844 
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NOTE 5: CASH AND CASH EQUIVALENTS 

 

  2017 2016 

CURRENT  $ $ 

Cash at bank  1,849,466 1,847,013 

Cash on hand  750 750 

  1,850,216 1,847,763 

 

NOTE 6: TRADE AND OTHER RECEIVABLES 

 

  2017 2016 

CURRENT  $ $ 

Trade receivables  236,058 294,679 

Total current trade and other receivables  236,058 294,679 

 

Current trade receivables are generally on 30-day terms.  These receivables are assessed for 

recoverability and a provision for impairment is recognised when there is objective evidence that an 

individual trade receivable is impaired. 

 
The Federation believes that these debts will be recovered and that no provision for impairment is 

warranted. 
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NOTE 7: OTHER ASSETS 

  2017 2016 

CURRENT  $ $ 

Prepayments & deposits 

Interest accrued 

 89,828 

7,443 

155,651 

10,165 

  97,271 165,816 

 

NOTE 8: PROPERTY, PLANT AND EQUIPMENT 

  2017 2016 

  $ $ 

STRATA TITLE PROPERTY    

Strata Title Property at fair value:    

– Independent valuation  1,750,000 1,750,000 

Total Strata Title Property  1,750,000 1,750,000 

    

FURNITURE AND FITTINGS    

Furniture and fittings  

 

   

At cost   27,682 25,866 

Less accumulated depreciation  (21,983) (18,443) 

Total furniture and fittings  5,699 7,423 

    

PLANT AND EQUIPMENT     

Plant and equipment     

At cost   31,379 27,595 

Less accumulated depreciation  (21,849) (13,711) 

Total plant and equipment  9,530 13,884 

    

HR ADVANCE WEBSITE BUILD     

HR advance website     

At cost   8,500 8,500 

Less accumulated depreciation  (8,500) (3,039) 

Total website build  0 5,461 

    

MEMNET 3.4 DATABASE REBUILD     

MemNet 3.4 Database Rebuild     

At cost   17,941 - 

Less accumulated depreciation  - - 

Total database rebuild  17,941 - 

    

Total property, plant and equipment  1,783,170 1,776,768 
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Movements in Carrying Amounts 

Movement in the carrying amounts for each class of property, plant and equipment between the 

beginning and the end of the current financial year: 

 

Strata Title 

Property 

Plant & 

Equipment & 

Website 

Building 

Improvements Furniture & 

Fittings Total 

 $ $ $ $ $ 

2016      

Balance at the beginning of the year  1,600,000 23,557 - 11,189 1,634,746 

Revaluation of property  150,000 - - - 150,000 

Additions at cost  - 5,702 - - 5,702 

Balancing adjustments - 273 - (1)   272 

Depreciation expense - (10,187) - (3,765) (13,952) 

Carrying amount at end of year 1,750,000 19,345 - 7,423 1,776,768 

2017      

Balance at the beginning of the year  1,750,000 19,345 - 7,423 1,776,768 

Additions at cost - 21,997 - 1,817 23,814 

Depreciation expense - (13,871) - (3,541) (17,412) 

Carrying amount at end of year 1,750,000 27,470 - 5,699 1,783,170 

 

Asset Revaluations 

The strata premises were re-valued on 25 February 2015 by Aaron Campbell (Licensed Valuer Number 

030207) at fair market value based on existing use. The market value was assessed at $1,750,000, and this is 

reflected in the financial statements. 
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NOTE 9: TRADE AND OTHER PAYABLES 

 Note 2017 2016 

  $ $ 

CURRENT    

Trade payables  91,370 28,019 

Other current payables  18,000 71,103 

 9a 109,370 99,122 

    

Deferred income  927,583 1,085,340 

Employee benefits  183,391 163,440 

 9a 1,220,344 1,347,902 

    

a. Financial liabilities at amortised cost classified as trade 

and other payables  

   

 Trade and other payables    

 — Total current   1,220,344 1,347,902 

      

 Less deferred income  (927,583) (1,085,340) 

 Less staff entitlements  (183,391) (163,440) 

 Financial liabilities as trade and other payables  109,370 99,122 
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NOTE 10: PROVISIONS 

   Short-term  Long-term 

 Employee  Employee 

 Benefits   Benefits 

Total 

 

  

  $  $  $ 

Opening balance at 1 April 2016  99,133 64,307 163,440 

Additional provisions raised during year  43,703 11,965 55,668 

Amounts used  (35,717) - (35,717) 

Balance at 31 March 2017  107,119 76,272 183,391 

   

 2017 2016 

 $ $ 

Analysis of Total Provisions   

Current 107,119 99,133 

Non-Current 76,272 64,307 

 183,391 163,440 

 

Provision for Long-term Employee Benefits  

A provision has been recognised for employee entitlements relating to long service leave and other 

potential employee related entitlements. In calculating the present value of future cash flows in respect 

of long service leave, the probability of long service leave being taken is based on historical data. The 

measurement and recognition criteria relating to employee benefits have been included in Note 1 of 

the financial statements.  
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NOTE 11: CAPITAL AND LEASING COMMITMENTS 
 
 

  2017 2016 

  $ $ 

a.  Operating Lease Commitments    

 Non-cancellable operating leases contracted for but 

not capitalised in the financial statements  

   

 Payable — minimum lease payments    

 — not later than 12 months  6,717 10,844 

 — later than 12 months but not later than 5 years  - - 

 — greater than 5 years  - - 

    6,717 10,844 

 

No capital commitments exist in regards to the lease commitments at year-end. Increase in lease 

commitments may occur in line with CPI.  
 

 

NOTE 12: CONTINGENT LIABILITIES AND ASSETS 

 

No contingent assets or liabilities are known to exist as at reporting date. 
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NOTE 13: EVENTS AFTER THE REPORTING PERIOD 

 

No matters or circumstances have arisen since the end of the financial year which significantly 

affected or may significantly affect the operations of the Federation, the results of those operations, or 

the state of affairs of the Federation in future financial years. 

 

 

NOTE 14: RELATED PARTIES AND RELATED PARTY TRANSACTIONS 

 

a) Directors 

The directors of the Federation in office during the year are disclosed in the directors’ report that 

accompanies these financial statements. 

 

b) Director’s compensation 

The directors act in an honorary capacity and receive no compensation for their services. 

 

 

NOTE 15: CASH FLOW INFORMATION 

 Note 2017 2016 

  $ $ 

a. Reconciliation of Cash    

 Cash at bank  1,849,466 1,847,013 

 Other cash  750 750 

  5 1,850,216 1,847,763 

b. Reconciliation of Cash Flows from/(used in) Operations 

with Surplus/(Deficit) after Income Tax 

   

 Surplus for year   9,247 6,134 

 Non cash flows in surplus     

  Depreciation and amortisation  17,412 13,952 

  Balancing adjustments  - (2,663) 

 Changes in assets and liabilities    

  (Increase)/decrease in trade and other 

receivables and other assets  

 127,166 (39,537) 

  Increase/(decrease) in trade and other payables 

and deferred income  

 (147,509) 165,852 

  Increase/ (decrease) in provisions  19,951 21,329 

 Net Cash Flow from Operating Activities   26,267 165,067 
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NOTE 16: FINANCIAL RISK MANAGEMENT 

 

The Federation’s financial instruments consist mainly of deposits with banks, short-term investments 

and accounts receivable and payables. 

The totals for each category of financial instruments, measured in accordance with AASB 139 as 

detailed in the accounting policies to these financial statements, are as follows: 

    

 Note 2017 2016 

  $ $ 

Financial Assets    

Cash and cash equivalents 5 1,850,216 1,847,763 

    

Receivables 6 236,058 294,679 

    

Total Financial Assets  2,086,274 2,142,442 

    

Financial Liabilities    

Financial liabilities at amortised cost    

– Trade and other payables 9 109,370 99,122 

Total Financial Liabilities  109,370 99,122 

    

 

Financial Risk Management Policies 

The Board of Directors together with the Chief Executive Officer determines the Federation’s overall 

risk management strategy and seeks to assist the Federation in meeting its financial targets, whilst 

minimising potential adverse effects on financial performance.   Risk management policies are 

approved and reviewed by the Board and the CEO. These include credit risk policies and future 

cash flow requirements. 

 
NOTE 17: CAPITAL MANAGEMENT 

 

The CEO and the Board control the equity of the Federation to ensure that adequate cash flows are 

generated to fund its programs and that returns from investments are maximized. The CEO and Board 

ensure that the overall risk management strategy is in line with this objective. 

 

The CEO operates under policies approved by the Board of Directors. Risk management policies are 

approved and reviewed by the Board on a regular basis. These include credit risk policies and future 

cash flow requirements. 

 

Management effectively manages the entity’s equity by assessing the Federation’s financial risks and 

responding to changes in these risks and in the market. These responses may include the consideration 

of debt levels. 

 

There have been no changes to the strategy adopted by the CEO and the Board to control the equity 

of the Federation since the previous year. 
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NOTE 18: OTHER COMMITMENTS 

 

The Australian Federation of Travel Agents Limited acknowledges that there was a contract with the 

Tasmanian Government for the delivery of an education program to both travel agents and consumers 

post the de-regulation of the industry. The audit confirmed that the grant funds were fully expended in 

accordance with the funding agreement. The details of the financial treatment of the grant are 

contained in Note 3 of the financial statements. 

 

The Australian Federation of Travel Agents defended a matter before the QLD Supreme Court which 

brought about an out of court settlement. This matter is now resolved and all costs associated with this 

matter have been included in these accounts for the 2017 financial year. 

 

 

NOTE 19: RESERVES 

 

Asset Revaluation Reserve 

The asset revaluation reserve records the revaluations of non-current assets. 

 

NOTE 20: COMPANY DETAILS 

The registered office and principal place of business of the Australian Federation of Travel Agents 

Limited is: 

 

Level 3 

309 Pitt Street 

Sydney, NSW 2000 

 

 

NOTE 21: MEMBERS’ GUARANTEE 

 

The Australian Federation of Travel Agents Limited was incorporated in 1977 under the Corporations Act 

2001 as a company limited by guarantee. If the Federation is wound up, the constitution states that each 

member (during the time of membership or within a year after) will be required to contribute a maximum 

of $30 towards meeting any outstanding and obligations of the Federation.  At 31 March 2017 the number 

of AFTA members was 2,950 (all classifications). 
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DIRECTORS DECLARATION 

 

 

The directors of the entity declare that: 

 

1. The financial statements and notes, set out on page 47 to 69 are in accordance with 

the Corporations Act 2001: 

 

a. Give a true and fair view of its financial position as at 31 March 2017 and of the 

performance for the year ended on that date; and 

 

b. Comply with Australian Accounting Standards – Reduced Disclosure 

Requirements (including the Australian Accounting Interpretations) and the 

Corporations Regulations 2001. 

 

2. In the directors’ opinion there are reasonable grounds to believe that the Federation 

will be able to pay its debts as and when they become due and payable. 

 

This declaration is made in accordance with a resolution of the Board of Directors. 

 

 

 

M. Thompson (Chairman) 

Dated this 7th day of June 2017 
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CHAIRMAN 

 

 

Mike Thompson 2009 - present 

Carl Buerckner 2007 - 2009 

Bob Steel 2006 - 2007 

Ian Carew-Reid 2000 - 2005 

Phil Hoffmann 1998 – 2000 

Byron Roberts 1996 - 1998 

 

 

 

PRESIDENTS 

 

Phil Hoffmann  1992-1996 

Jim Clements      1992 

Adrian Miller  1990-1992 

Greg Underdown  1989-1990 

Os Pitts  1984-1987 

Case Muskens  1981-1984 

Eric Grimes  1979-1981 

John Webb  1978-1979 

Case Muskens  1976-1978 

Jim Russell  1974-1976 

Jim Jenkins  1972-1974 

Murray Quartermaine 1971-1972 

Os Pitts  1969-1971 

John Tyerman  1967-1969 

Max Wilson  1965-1967 

Stewart Moffat  1963-1965 

Roy King  1962-1963 

John Kemnitz  1961-1962 

Stewart Moffat  1959-1961 

Frank Johnson  1957-1959  
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LIFE MEMBERS 

 

Marie Allom 

Ian Carew-Reid 

Jim Clements 

John Dart OBE RFD ED 

Mike Hatton OAM 

Phil Hoffmann OAM 

Roy King 

Peter Lowry MBE LNZITT 

John Masselos 

Sir Frank Moore AO 

Mario Perrone 

Os Pitts AM RD 

Bob Steel 

Tom Goldman OAM 

 

PAST LIFE MEMBERS 

 

John Cooper 

Jim Jenkins 

Frank Johnson AM 

Max Krumbeck 

Stewart Moffat 

Jim Russell 

Beverley Wills 

 


