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Without an AFTA Travel Agent,  
you’re on your own

The year has certainly 

kicked off with a few 

challenges across 

the travel industry 

none the least of 

which is the missing 

plane -  MH370. 

Interestingly the plane’s 

disappearance appears 

to have little to no impact upon Australians 

desire to travel on aircraft overseas. We all are 

hoping that they find the plane and provide 

some certainty for the families and of course 

the travel industry at large. We will just have 

to wait. We have also had all the political 

debating around Qantas over the course 

of the last month or so and again this has 

presented you and your staff with all sorts of 

challenges when talking with clients. The best 

outcome in the end for everyone is that things 

return to normal as quickly as possible and that 

stability returns quickly. One of the exciting 

things about the travel industry is that there 

is never a dull moment. Meanwhile the plans 

for ATAS are firming up nicely as the Travel 

Industry Transition Plan (TITP) moves to its 

final stages over the next couple of months. 

At the time of writing this the Travel Agents 

Repeal Bill 2013 had passed both houses of 

parliament in Victoria confirming that their will 

be no travel agents licenses in Victoria from 1 

July 2014. The same bill was moving through 

the NSW parliament with it expected to pass 

the upper house by the end of March. As for 

the other states they have all confirmed they 

are on track with the TITP timetable which 

means Travel Agents Repeal Bills being passed 

by 30 June. We will have to cross the bridge 

when we get to it if this fails to be confirmed, 

but as they say in the classic’s “lets worry about 

that if it happens”. For the month of March, it is 

also a time when the National Travel Industry 

Awards (NTIA) move into second gear with 

the voting process open. We have once 

again had a record numbers of nominations 

this year and for anyone that has looked at 

voting, there is a large field. A very big best of 

luck to all the travel agency and travel agent 

nominees for this year. And remember the 

stage is set for another very big event on 

the 19th July and tickets have gone on sale. 

Having said that they do seem to fly out the 

door so be quick if you want to join in on the 

evening. As we complete the first quarter of 

2014 I hope that your business is on track and 

kicking goals, it does seem that we are set to 

have a good year in travel.

Message from the Chief Executive
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Important changes to the Privacy Act 1988 commenced on 12 
March 2014.

The changes include a new set of Australian Privacy Principles (APPs) 
that will regulate the handling of personal information by Australian 
Government agencies, businesses with a turnover of more than 
$3 million or those trading in personal information and all private 
health service providers.

The new laws require businesses and Australian Government 
agencies to be more transparent about how they handle personal 
information. Entities need to have a clearly expressed and up to date 
privacy policy about the way they handle personal information.

There are also changes to the credit reporting provisions of the 
Privacy Act and new regulatory powers for the Office of the 
Australian Information Commissioner (OAIC), including the power to 
conduct a privacy performance assessment, accept an enforceable 
undertaking and, in the case of serious or repeated breaches, seek 
civil penalties.

The changes affect many entities, including travel agents, and were 
necessary to bring Australia’s laws up to date with contemporary 
information handling practices, including global data flows.

AFTA understands that the OAIC will continue to work with 
Australian businesses to assist them with the reforms. Members 
seeking more information about the reforms can access guidance 
on the OAIC’s website: http://www.oaic.gov.au/privacy/privacy-act/
privacy-law-reform

Privacy laws have changed 

www.sabrepacific.com.au
http://www.oaic.gov.au/privacy/privacy-act/privacy-law-reform
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Why taking your accountant out 
to lunch should make you money!

In reality the knowledge your accountant 
brings to the table will complement your skills 
and experience. Here are 5 serious suggestions 
to get bang for your buck

1.  Value your time – Don’t waste it trying 
to find answers that your accountant can 
provide more quickly and accurately. Please 
don’t try to be an accountant; you will earn 
far more working in and on your business 
than what you may save trying to be an 
accountant as well.

2.  Maintain good records – Retain an 
experienced bookkeeper or invest in 
training a staff member. You will likely 
reduce the accountants’ fee. The added 
benefit is that you and your accountant will 
have financial records that will help you 
both manage your business in real time.

3.  Understand how your accountant 
charges – The fee will either be on a 
fixed price or on a time incurred basis. If 
you want quality professional advice be 
prepared to pay a reasonable fee. You get 
what you pay for. With accountants there 
is no such thing as a bargain, you can have 
either a good job or a cheap job but not 
both. 

4.  Use your accountant as a point of 
reference – Accountants in business 
services see hundreds of businesses, most 
of which are struggling with many of 
the same issues as you. Your accountant 
is a great source of general business 
knowledge for ground level, real world 
economic conditions.

5.  Use your accountant as a confidante – 
We often hear how it is lonely at the top in 

respect of large corporations. Well it is the 
same with all businesses, large and small. 
No one will ever know your business as 
well as you do and be able to provide good 
independent no holds barred feedback. 
Your accountant in most cases is as good 
as you will get. Use your accountant to help 
with making the big decisions.

As a business owner, you should enjoy 
and have confidence in your accountant 
– spending time with them should be a 
productive and profitable experience. If you 
don’t like your accountant or if they do not 
have your complete confidence, or if they 
send you to sleep, change them!

There are DFK ANZ accountants all over 
Australia waiting for you to pick their brains 
and you don’t even have to take them to lunch 
to access that knowledge...though that would 
be nice. Call 1300 DFK ANZ to book your 
complimentary Strategic Business Review as 
an AFTA Member. 

Unfortunately many business people view accountants as a 
necessary evil, an overhead, and someone that you would rather 
avoid than spend time with.

David Sharp

David has spent over 20 years 
advising SME businesses on 
taxation, accounting and 

providing general common sense business 
advice. In particular he has worked closely 
with many travel agents to assist them 
with not only compliance, but also with 
respect to their reporting to the TCF. David 
was involved with set up of travel.com 
and brings to the table a wealth of both 
practical and technical skills and experience 
to assist travel agents to achieve their 
goals. Matters such as tax effective financial 
structures, asset protection, succession 
planning and wealth creation are all part 
of the process to grow and maintain a 
successful travel agency.

DFK - Richard Hill 
Level 11, 32 Martin Place 
Sydney  NSW  2000
Phone: +612 9200 4500
Fax: +612 9221 5935
dsharp@dfkrichardhill.com.au 
www.dfkrichardhill.com.au

Sam, in order to establish the applicable 
pay rate for a casual employee, you need 
to refer to the General Retail Industry Award 
2010 (‘the Award’). You can access the 
Award through the Fair Work website: 
www.fairwork.gov.au. Simply click on 
‘Awards’ at the top left of the home page, 
and then select the ‘A to Z modern awards 
list.’ You will then be able to locate the 
Award.

The relevant part of the Award you need 
to look at is Clause 13. A casual employee 
must be paid at the hourly rate payable 
to a full-time employee, plus an additional 
25% of the hourly rate payable to a full-
time employee. 

You should also note when casual 
employees should be paid. Under Clause 
13.2, casual employees must be paid either 
at the end of each period of employment 
with your business, or alternatively at the 
same time as your permanent employees, 
that is on a weekly or fortnightly basis.

So as to try and avoid any pay disputes, it 
is advisable that you provide any casual 
employees with a written notice of the 
terms of their employment, such as how 
their pay rate is calculated, prior to them 
commencing work with your business.

I.R. Intelligence

Thank you for your enquiry. If you have any 
further questions, please contact the free AFTA 
IR Hotline on 1300 303 768 and have your 
membership number handy. 

Do you have a question for our Industrial 
Relations Hotline? E-mail AFTA on 
afta@afta.com.au with the subject “I.R. 
Intelligence” and our expert will answer 
your question.

I am the owner/manager of a travel 
retail business which has four 
permanent full-time employees, 
and three permanent part-time 
employees. As it is approaching 
the 2014 Easter/Anzac Day period, 
many people are looking to book 
travel, and so we are getting many 
new customers.  I anticipate that the 
volume of work will return to normal 
after this period, so I do not want to 
hire another permanent employee. 
Consequently, I am considering hiring 
a casual employee, but I am not sure 
how much I will need to pay them. 
How do I determine the applicable pay 
rate for casual employees?  
 Sam – Hobart.
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ATAS MEMBERSHIP and the policies that are COMPULSORY

As AFTA members, you will already have 
Professional Indemnity but you may not 
necessarily be sure why you have it, and what 
it does.  Also, all businesses should have Public 
Liability Insurance regardless of what the business 
is, and a Travel Business is certainly no exception.

Professional Indemnity Insurance – What 
is it?

As a Travel Professional, you are a specialist 
in your field. As a consequence, the law 
requires that you exercise the required skill 
to an appropriate level expected from such 
Professionals.  Your Professional Liability arises 
when there is a failure to provide this level of 
skill which could result in an award for damages 
being given to a client who suffers the loss 
(normally a monetary loss).  Professional 
Indemnity Insurance will pay for the damages 
awarded against the Insured plus any costs 
or expenses incurred in defending the claim 
(subject always to the terms, conditions and 
exclusions contained in the actual policy).  

One very important point to remember about 
your Professional Indemnity Policy is that it 
is on a “Claims Made” basis.  This means that 
you must have a policy current when a claim 
is made irrespective of the date the failure 
occurred.  Sometimes there can be a large gap 
in time between when the actual or alleged 
failure occurred and when the claim is first 
brought against you.

Like all insurance policies, it does not cover 
everything.  Some important exclusions are as 
follows:-

•	 	Trade	debts	–	the	policy	will	not	respond	if	
you or your staff make an error that leaves 
you out of pocket – it is to cover your civil 
liability that leaves clients out of pocket.

•	 	Misquotes	–	if	a	quote	is	incorrect	it	will	not	
be covered by the policy – unfortunately 
this would make the cost of insurance 
prohibitive

•	 Insolvency	of	suppliers	is	not	covered

•	 	External	fraud	from	third	parties	outside	the	
company is not covered

Also it is crucial that your business activities are 
correctly described – if you are a Travel Agent 
who does occasional wholesaling, your policy 
must refer to BOTH activities.  Likewise, if you 
or your staff escort tours, it needs to refer to 
this activity.  

Public Liability Insurance – What is it?

While Professional Indemnity covers your 
liability for a breach of your Professional Duty 
(from the provision of advice), Public Liability 
Insurance covers you for your legal liability 
for bodily injury or property damage to third 
parties.

As many would be well aware liability claims 
arise from injury to thirds parties (including 
customers) or damage to third parties’ 
property arising from the operation of your 
business. The injuries come from slips and falls, 
bumping someone accidentally, accidentally 
damaging the property of others etc. and 
these can arise from either the business 
office, the business office contained within a 
residence or away from the office in fulfilling 
the duties of your business. Should you be 
unfortunate enough to cause one of these 
incidents and you do not possess adequate 
liability insurance YOU will need to mount your 
own defense, often a costly exercise. Should 
you lose, any damages awarded to third 
parties will need to be funded from your own 

resources which may involve the liquidating 
of assets, both business and private if other 
resources are not available to you. 

When you own a business, whether it be a 
shop front, home based or an online business 
you do have exposures and you do need 
Public Liability Insurance.

Some important exclusions to be aware of:

•	 Any	unlawful	activity

•	 	Any	deliberate	act	to	cause	damage	or	
injury

•	 Personal	injury	to	you	or	your	employees

•	 	Property	damage	suffered	by	you	or	your	
employees

Do not forget that if you have employees 
then the law states you must have in force 
a Workers Compensation Insurance Policy.

Once again too, it is crucial that your business 
activities are described correctly in your 
insurance policy.

Important!!

Remember, should any circumstances arise 
which may result in a claim,  you must 
immediately notify your insurance broker as 
any delay in notifying the insurer may result in 
your insurer refusing to accept your claim.

Also it is imperative that you do not admit 
liability.

Always refer to your Policy Schedule and 
Wording for full terms, conditions and 
exclusions.

Gow-Gates Insurance Brokers 
Our Travel Industry Facilities offer you the flexibility to choose the appropriate insurance 

cover for your business needs, at a competitive price. 

For more information contact Gow-Gates:

P:  02 8267 9999 

E:  info@gowgates.com.au

W:  gowgates.com.au 

Gow Gates Insurance Brokers Pty Ltd ABN 12 000 837 785 AFSL 245432

“A journey of 1000 miles begins with the right advice” 

General Advice Warning – the information in the above 
article is intended as a guide only and should not be relied 
upon without consulting your relevant insurance policy 
wording and conditions or conversely seeking professional 
advice from either your insurance broker or insurer 
regarding a claim or potential loss. Failure to adhere to this 
warning could result in a denial of a claim or potential loss 
or a reduction in settlement of a claim or potential loss.

If you would like further information, 
please feel free to contact Rebecca 
Fleming, Account Manager of our 
Special Programs Division at  
Gow-Gates Insurance Brokers  
on (02) 8267 9919  
or rfleming@gowates.com.au to 
discuss your circumstances or to 
obtain a quotation.

As we head towards a brand new world of self-regulation, part of being an ATAS member requires you to 
have two types of insurance – Professional Indemnity & Public Liability Insurance.

www.gowgates.com.au


WITHOUT A TRAVEL AGENT YOU’RE ON YOUR OWN

MARCH 2014

The Australian Federation of Travel Agents AFTA @mail MARCH 2014

Your guide to a better home loan

Are you on a good deal?

If you’ve had your loan for more than 5 years 
chances are your circumstances and lifestyle 
may have changed. Take time to look at your 
current and future circumstances like a baby 
on the way, kids moving out, redundancy or 
retirement. These life changes will help you 
create a ‘wish list’ for your home loan like 
‘more flexibility’ or ‘more certainty’ and help 
determine the features and benefits you’re 
looking for. 

Locate your current home loan contract or ask 
the bank for another copy. You’ll also need to 
grab your most recent bank statement. Look at 
things such as:

> Interest rate you’re currently paying

>  Type of loan – fixed or variable, interest 
only, split rate loan

>  Fees such as annual fees, redraw fees, early 
repayment fees, etc.

>  Do you have features such as an offset 
account; redraw facility or any restrictions?

From here, record the details of your loan and 
list any changes you’d like for your new home 
loan.

Choosing the right home loan

With so many loan types to choose from its no 
wonder people get confused. Here are some 
of the common loans in the marketplace and 
the potential benefits and downsides.

Is there a cost for switching?

If you applied for your home loan prior to 1 
July 2011 or you have a fixed rate loan, you 

may be required to pay an exit fee from the 
bank. To calculate how much you might be 
required to pay you will need to contact the 
bank where your current loan is. From here 
we can work out how long it will take for you 
to start receiving a benefit, i.e. when do the 
savings you make with your new interest rate 
outweigh the exit costs of your original home 
loan. 

What’s a comparison rate?

The comparison rate is a tool that you can use 
to help identify the true cost of the loan. It 
takes into account the interest rate, and most 
fees and charges relating to a loan, reduced to 
a single percentage figure. 

Normal lending criteria apply. Terms and 
conditions apply and are available upon 
request. Qantas Staff Credit Union Limited 
trading as Qantas Credit Union ABN 53 087 
650 557 AFSL/Australian Credit Licence  
238 305

Loan type Description Benefits Downsides

Variable The interest rate is variable  
and can change.

>  Enjoy the lower repayment amount if  
rates go down

>  Can have offset accounts available

>  Can have extra repayments available

>  If interest rates go up the repayment  
amount increases

>  No certainty with the repayment amount  
from month to month

Fixed The interest rate is fixed for a set 
term (usually 1, 2, or 3 years). 
Usually reverts to a variable rate 
product on term expiry.

>  Fixing at the right time can be a real  
benefit, especially if rates go up

>  A fixed and predictable repayment for  
the fixed term of the loan

Check for any restrictions including:

> Break costs and fees

>  A limit and fee for early repayment

>  May have limited features like no offset  
account or redraw

Split rate A combination of part fixed and 
part variable rate loans.

>  Reap the benefits of the fixed portion  
if rates go up and enjoy the benefit if  
rates go down on the variable portion

Check for any restrictions including: 

>  Break costs 

>  Early repayment fees 

>  Limited features like no offset account

 Check access to features like redraw and  
an offset account

Interest only Make repayments on the 
principle and interest separately. 
Typically people pay interest only 
portion first.

>  Paying the interest only portion may  
mean lower repayments for that term

>  May be tax benefits (discuss with  
your accountant)

>  May take longer to pay off the loan,  
as you still have to pay off the principal 
after the interest-only stage ends

>  May pay more interest overall

Packaged Usually a variable rate loan with  
a range of additional products  
and features.

>  The packaged products and features can  
be of benefit. Things like complimentary  
credit cards, insurance discounts, etc.

>  Annual fees

>  Paying for additional products,  
features that you may not use

More information

To check out the Qantas Credit Union 
range of home loan products, including 
the Step Ahead Home Loan with a 5 star 
rating by CANNEX for Outstanding Value, 
visit www.qantascu.com.au or call  
1300 747 747 for more information.

www.qantascu.com.au/rewards

