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ANNUAL REPORT 

Declaration 

 

Presented to the 41ST Annual General Meeting of the Australian Federation of Travel 

Agents, Level 3, 309 Pitt Street, Sydney, at 10:30am, Friday 20TH July 2018. 

 

The Board of Directors has pleasure in presenting the Annual Report for the activities 

of the Federation for the 12 months ended 31 March 2018 representing the 41ST 

Annual Report of the Federation as a Company. The report covers the Federation’s 

financial year to 31 March 2018. 
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CHAIRMAN’S REPORT 

 

Mike Thompson 

Chairman 

 
During the past twelve months, AFTA has celebrated a 

milestone in service to the travel agency community of 

Australia as it turned 60.  

In 1957 a group of travel agents came together to form the 

federation that has today become a true voice for our 

industry, both domestically here in Australia and 

internationally. 

Sixty years is a long time in anyone’s books, and AFTA has 

witnessed many amazing changes, not least  in the broader 

world, but also within the travel industry.  

AFTA has been at the industry forefront, speaking with a 

united voice on matters that impact our industry, and it continues to do this in so many 

ways today. 

As we enter the fourth year of operations of the AFTA Travel Accreditation Scheme (ATAS) 

we see in many ways how the removal of regulation of our industry has encouraged 

business owners to be more nimble. AFTA members have been able to get on with doing 

business and this is a testament to the entrepreneurial nature of people who choose to be 

in the travel industry.  

The support AFTA has provided to members during these changing years, the increasing 

awareness of the ATAS scheme with consumers, and the new AFTA Chargeback Scheme 

(ACS), are all a demonstration of the ongoing commitment AFTA has to the members and 

the travel industry at large.  

The Board of AFTA continues to work for the common good of members and agency 

owners.  Over the past year this was demonstrated in the campaign AFTA led, along with 

other tourism associations, to minimize the federal government’s desire to lift an ever-

increasing Passenger Movement Charge (PMC). The end result was a $5 increase to the 

current level of $60 per ticket and a bipartisan agreement to freeze at this level for five 

years. This was a difficult negotiation, one that included our Chief Executive appearing 

before a Senate Committee on the subject together with serious negotiations with the 

various cross benches in Canberra to secure this outcome.  

As the new ACS scheme is bedded down for the benefit of members, addressing the long-

standing issue of client credit card chargebacks, it is clear that AFTA is doing the work 

necessary to keep travel agents both relevant and viable, not only today but for the 

future, in this fast-paced competitive world. 

On a final note I would like to thank all members and the Board for their ongoing trust and 

support. Without this, we, AFTA, cannot sustain our momentum.  

In closing, thank you to the small group of dedicated staff at the AFTA secretariat who 

continue to deliver relevant programs and concepts for members and the broader travel 

industry in Australia.  
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CHIEF EXECUTIVE REPORT 

 

Jayson Westbury 

Chief Executive 

 
2017 has been a milestone year for AFTA as we turned 60, a 

year in which we introduced a brand-new scheme in the form 

of the AFTA Chargeback Scheme (ACS), to address a long-

standing challenge faced by travel agents dating as far back 

as the Ansett Collapse. 

ATAS continues to add value to the travel agency community 

as a mark of quality and professionalism in the travel industry 

and it is pleasing that around 3,000 locations across the nation 

continue to be ATAS accredited. While would-be travel 

agents do present themselves for accreditation, the bar is set 

high and ATAS continues to decline 30% of applications, 

which means that the criteria are rigorous. It is also very clear that industry suppliers across 

all categories, are not keen to deal with non-ATAS accredited agents, particularly those 

who are new to the industry.  

Unfortunately, we have had one ATAS accredited travel agent go into liquidation this year 

and this has been very disappointing for all involved. It has meant that our compliance 

team have taken an even more robust approach to the assessment of the financial status 

of members, and with this has come some frustration by members as we increase the level 

of scrutiny carried out during the accreditation process. Regrettably consumers were 

impacted, however the reputation of travel agents remained intact as AFTA implemented 

communication strategies to ensure that a strong message of support for the agency 

community was being told to the consumer media.  

The awareness of ATAS continues to build year on year and despite a limited marketing 

budget, AFTA has continued to push the message to consumers that they are better off 

when using an ATAS accredited travel agent.  

Agencies across the country also continue to see the benefit of holding accreditation with 

ATAS and this consistent, strong support ensures the ongoing success of the scheme.  

The past year brought with it a large non-ATAS accredited supplier default in the form of 

Si Holidays.  There is no question that this wholesaler has impacted several hundred AFTA 

members and countless consumers. Some AFTA members, who had joined the AFTA 

Chargeback Scheme (ACS), found that protection for this sort of supplier collapse can be 

very beneficial and available to them at no cost. The new ACS scheme has well and truly 

hit the ground running with more and more AFTA members seeing the benefit of joining 

the scheme and accepting the customer’s credit card as payment so that both customer 

and agent are protected from this sort of unfortunate event. For years and years, agents 

have been the unintended victim when a supplier defaults and consumers invoke a credit 

card chargeback. Even the former schemes that were in place did not protect agents 

against this situation. Now, with the introduction of the new ACS scheme, everyone gets  
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CHIEF EXECUTIVE REPORT 

protected and gets their money back. As the Si Holidays experience demonstrated, the 

scheme does what it is designed to do, and that is to protect the agent when these things 

happen. The introduction of the scheme has been a significant achievement for AFTA in 

this past year and finally addresses this long-standing industry-wide exposure.  

At the global level, AFTA has maintained its strong support and engagement with the 

World Travel Agents Association Alliance (WTAAA), which continues to advocate on 

behalf of travel agents on a range of important industry topics. I have remained on the 

Board of Directors to ensure that AFTA members have a voice at the global level when it 

comes to matters impacting travel agents.  The WTAAA continues its good work on behalf 

of the global agency community. 

I was also honoured to be asked to become a Vice Chairman of the newly formed World 

Tourism Alliance (WTA), an initiative of the Chinese Government and Chinese Tourism 

Industry. Since September 2017, the WTA has built an organisation that brings together 

non-Government enterprises interested in a greater engagement and interaction with 

China.  Some Australian travel businesses are finding that taking their business into China 

can come with difficulties and this new organisation and the dialogue that it provides will 

help those who seek to build their business in China.  

Fortunately, on the domestic political front, the travel industry did not face any dramatic, 

legislative changes during the past year.  This has allowed AFTA to maintain our 

relationships with all of the major political parties federally, without the significant 

challenges of 2016. The recent political landscape in Canberra has been one of significant 

change, with the dual citizenship issue being the biggest challenge and initiator of that 

change. AFTA has ensured that our relationships with our representatives continue to be 

strong and, in the year ahead, we hope their focus will be more aligned with the needs 

of the country rather than the needs of the individuals involved.  

It has also been a year when the Australian Parliament finally passed legislation to allow 

marriage equality while many did not think this would be possible. AFTA provided its 

support as necessary and appropriate during the debate and, as an organisation, we are 

pleased that this issue is now resolved in the affirmative.  

AFTA has continued to build on the strong relationship we have with the Smartraveller 

program delivered by the Department of Foreign Affairs and Trade (DFAT). Year on year 

this program, fully funded by the Federal Government, delivers vital information for the 

travelling public in partnership with travel agents.  The continued support and results that 

this program has brought are very pleasing for all. 
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CHIEF EXECUTIVE REPORT 

In 2017, the National Travel Industry Awards (NTIA) moved to the brand-new Sydney 

International Convention Centre and there is general consensus that the event was 

amazing. To hold such a prestigious event in the country’s newest and largest ballroom 

was a spectacular experience for those able to attend.  It demonstrates that the NTIA 

continues to be held in very high regard by the industry and all those who choose to take 

part.  

I would like to thank the AFTA Board and the Chairman, Mike Thompson, for their 

continued commitment to AFTA. The Board continues to represent the broad interests of 

the agency community at every point and have developed strong policies to ensure AFTA 

advocates for them both domestically and internationally.  

The small team of dedicated individuals at AFTA have continued to serve the members 

and the industry to the best of our ability and we do this knowing that we have the support 

of the members who are the key factor in the decisions we make at every turn.  

In 2017, AFTA adopted a new vision statement and I strongly believe that this shows the 

clear direction and purpose of what AFTA stands for now and in the coming years.  

AFTA Vision 2018 

“We are member driven, outcome focused and strive to elevate travel 

industry standards by advocating, representing and collaborating with 

stakeholders and consumers in Australia and around the world” 

 

Finally, there are many things we do, and continue to do at AFTA, for the benefit of the 

members and the broader travel industry.  After ten years at AFTA, it continues to be a 

privilege to serve as the organisation’s Chief Executive. I would like to extend a sincere 

thank you to all of the AFTA members, suppliers, partners, governments and other 

stakeholders who continue to work with AFTA for the benefit of our members and the 

broader travel industry, both in Australia and around the world.  
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FINANCIAL RESULTS 

 

On behalf of the Board of Directors, I report on the financial operations of the Federation for 

the year ended 31 March 2018. 

As in past years, I am pleased to report an operating surplus $11,805 for the year ended 31 

March 2018, which has added to the net equity position of the Federation. AFTA remains in 

very strong financial health. 

All other aspects of the operations of AFTA have fallen within the financial budgets approved 

by the Board and in line with AFTA’s business plan. 

The Annual Report provides further in-depth analysis of the financial performance of the 

Federation for the reporting period.  

Of note is the significant increase in the value of the floor owned by AFTA at Level 3, 309 Pitt 

Street, Sydney. It is envisaged that AFTA will look to realise this equity in the coming year and 

better deploy this financial resource for the long term future of AFTA.  
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NEW INITIATIVE 

AFTA Chargeback Scheme (ACS) 

The AFTA Chargeback Scheme (ACS) was officially launched in August 2017 to provide a 

protection option for AFTA members against chargeback loss when a client pays using a credit 

or debit card. ACS is an industry first and has been positioned as an additional member benefit 

for ATAS accredited travel agencies. The response from industry has been positive with new 

members joining each week as additional ACS Payment Partners have been added.  

ACS, managed by an independent Board and in partnership with Gow-Gates Mutual 

Management, is a not for profit, low fee protection offering for ATAS accredited agencies. As 

part of joining ACS, each ATAS travel agency joins an ACS Payment Partner that provides new 

and innovative payment solutions to AFTA members. In 2017, ACS had five different payment 

partners offering a wide variety of products and services to suit the breadth of the entire AFTA 

membership. 

In July 2017, ACS conducted its first national roadshow visiting Perth, Adelaide, Brisbane, 

Sydney and Melbourne.  Over 150 members attended to learn more about ACS. AFTA also 

attended many consortia member briefings and all member conferences, speaking to over 

5000 industry stakeholders about the importance of ACS and the new payment options 

available to travel agencies.  

ACS is already providing protection to over 300 members and has returned funds to members 

as a result of the Freestyle Holidays insolvency at the start of 2018. Each of these members were 

able to be proactive with their customers and re-book alternative services with the knowledge 

that the loss was covered by ACS.  
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DOMESTIC TOURISM 

AFTA’S ENGAGEMENT WITH AUSTRALIA’S DOMESTIC TOURISM INDUSTRY 

As a destination for travel, Australia has continued its record growth trajectory in 2017, 

underpinned by record domestic spend supported by growth from China, which overtook 

New Zealand as Australia’s largest source market.  

Domestic tourism in Australia is the major economic contributor to the Australian economy and 

ATAS travel agents continue to increase engagement with state and territory tourism 

marketing organisations to assist in growing this sector. Domestic and international travel 

provided an economic boost of $126.3 billion to capital cities and regional centres.  

In 2017, Australians continued to spend on domestic travel with a growth of 6% according to 

Tourism Research Australia which is double the inflation rate reported by the Reserve Bank of 

Australia. Crucially, all other measurements for domestic tourism continued to grow - overnight 

trips up 7% to 97.2 million and nights up to 351 million. Importantly, growth was up across each 

of the four major reasons to travel with business travel leading the way - up 12% for Year-End 

December 2017.  

Growth in Interstate overnight Trips by purpose – YE December 2017 

 Purpose 2016 2017 Change 

Holiday 11,018,000 11,425,000 4% 

Visiting Friends and Relatives 9,629,000 10,251,000 6% 

Business 8,328,000 9,490,000 12% 

Other 1,934,000 2,127,000 9% 

 

AFTA was encouraged that business travel experienced the highest growth rate of all 

categories. All major corporate travel agencies are ATAS accredited and domestic business 

travel is essential for the Australian economy and is a broad indicator of business confidence.  

AFTA also continued to support the domestic industry through its advocacy agenda. AFTA has 

continued a high level of involvement in committees, consultations, representations and 

support over the past twelve months. AFTA is currently a member of the Tourism Aviation 

Working Group, National Passenger Facilitation Committee and various skill development 

committees through the travel and tourism skills Industry Reference Committee.  

These committees ensure dialogue with the key policy decision makers including Ministers and 

public servants on tourism issues. AFTA also engaged with state and federal tourism reviews to 

provide insights into each Government’s beyond 2020 tourism policies. Our engagement is 

critical to assist in shaping Government policies to ensure Australian tourism can continue to 

grow and support overall economic growth.  
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DOMESTIC TOURISM 

AFTA has also maintained its memberships of the Tourism and Travel Industry Reference 

Committee which is focusing on developing skilled tourism and travel employees. The IRC 

objective is to ensure the training framework is matching the needs of the employers by 

training suitably qualified, skilled employees and AFTA is an essential voice in ensuring future 

employees have the skills employers need.  

AFTA continues to work collaboratively with many of the leading tourism bodies such as the 

Tourism Transport Forum (TTF), Australian Chamber of Commerce and Industry, Tourism 

Accommodation (TAA) Australia and Accommodation Association of Australia (AAOA). These 

collaborations ensure efforts are aligned to successfully advocate for increased investment in 

initiatives to support tourism growth.  

The cruise industry is providing greater dispersal into regional Australia with well-priced 

domestic cruises. According to the Cruise Line Industry Association, 2015/16 saw the cruise 

industry’s total national contribution grow by an impressive 27% to reach a record $4.6 billion. 

Importantly for AFTA, 80% of these travel packages were booked through AFTA members. 

Cruising is now an established and important product for the domestic tourism industry. 

2016 saw AFTA advance the objectives of the domestic tourism industry. AFTA members 

continue to have a central role in growing the domestic tourism industry and will continue to 

do so into the future. 
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AUSTRALIAN OUTBOUND MARKET 

Outbound travel is an important component of the national economy and is essential in 

ensuring the ongoing success of Australia’s inbound tourism industry. Australians continue to 

travel internationally at record rates and it is now Australia’s largest import representing 10.4% 

of all imports, growing at 5.6%. In 2016/2017 Australians spent a record $37 billion on 

international travel, eclipsing the value of personal electronics, petroleum and personal motor 

vehicles according the Department of Foreign Affairs and Trade (DFAT).  

 

 

Source: DFAT Australia's trade in goods and services 2016-17 

 

A fundamental reason for this is the growth in cruise packages and travel agents continue to 

be the preferred avenue to book this product. According to the Cruise Lines International 

Association (CLIA), the Australian market has now grown for twelve consecutive years and, in 

2016, grew by 21% to a record 1,281,159 cruise passengers. The growth in cruising in Australia 

ensures the benefits can be spread beyond capital cities, as cruise lines continue to 

differentiate departure and arrival points to increase patronage. 

 

Importantly for the Australian tourism industry, domestic cruising continued to provide benefits 

to the local economy - up more than 23% to 269,915. Australians now represent 5.2% of the 

global cruise market, meaning further investments by cruise companies in products and 

partnerships with travel agents. These partnerships and improved products have resulted in 

over 80% of consumers continuing to choose to use a travel agent to maximise the cruise 

experience as well explore destinations pre and post cruise. 

 

In total, more than 10.5 million Australians experienced international travel in 2017. This is a 6.2% 

increase in the number of outbound movements for 2016. All months except December had 

increased passenger movement. The decrease of 0.3% in December followed a record growth 

of 7.8% in 2016 and was rated by the industry as a consolidation of the 2016 growth. In 2016, 

winter saw the highest number of movements and, in 2017, Australians sought to extend their 

summer with the autumn months experiencing the highest increase of 8.3%.  
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AUSTRALIAN OUTBOUND MARKET 

 

 
Source: December 2017 Short-term Movement, Residents Returning - Selected Destinations: 

Seasonally adjusted 

 

In 2017, New Zealand extended its lead as Australia’s most popular destination, growing 6.1%. 

Unfortunately, Indonesia and the USA, which grew 8.5% on average in 2016, were down an 

average of 2.2%.  

 

 

Source: December 2017 Short-term Movement, Residents Returning - Selected Destinations: 

Seasonally adjusted 

 

Australians continue to discover Japan, up 13% in 2017 with an average growth for the last two 

years of 14.5%. Importantly, Australian visits to China is also up 15.7% for 2017. China is now the 

largest source market for Australia’s inbound industry and it is critical that these terms of trade  
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AUSTRALIAN OUTBOUND MARKET 

 

are further balanced for the ongoing success of Australia’s tourism sector. Travel agents remain 

committed to working with all airlines and land operators servicing China to continue this 

growth in future years. 

 

International air connectivity continues to be a driving factor in the volume of international 

trips, with international carriers having a combined market share of more than 69% across 53 

airlines (excluding codeshare).  From a distribution perspective, travel agents continue to work 

with airlines, cruise and ground operators to provide great value packages, ensuring travel 

agents remain relevant in the minds of consumers.  

 

Bookings through an ATAS travel agent now represent 73% of the total value of all bookings 

being made according the DFAT and ATAS TTV figures. These statistics demonstrate that 

Australians continue to be a driving force of outbound tourism.  This thirst for adventure 

underpins the very essence of what the travel agent does and what they bring to the travel 

distribution value chain.  
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AFTA CODE COMPLIANCE MONITORING COMMITTEE (ACCMC) 

The ACCMC 

The role of the ATAS Code Compliance Monitoring Committee (ACCMC) is to review 

and determine customer complaints against ATAS participants and allegations of 

non-compliance with the ATAS Code of Conduct where a matter has been appealed 

or referred to them. 

The current Chair of the ACCMC is Mr Graham McDonald who was appointed in 

October 2017.  Mr McDonald is a lawyer (originally from WA) where he was involved 

in the establishment of the Aboriginal Legal Service. After a period of private practice 

as a barrister and solicitor, where he undertook appellate and administrative law 

cases, Graham was appointed a Presidential member of the Federal Administrative 

Appeals Tribunal.  Among other appointments, Graham has served as the inaugural 

Australian Banking Ombudsman, Chairman of the Superannuation Complaints and as 

an independent director of auDa Ltd (the regulator of Australia’s domain name 

industry). 

Responsibility 

The ACCMC is responsible for the Stage 3 appeal process of the ATAS Complaints 

Escalation process. The Committee is to review and determine complaints that are 

appealed to them by the complainant or where the ATAS Compliance Manager 

refers the matter directly to the ACCMC for investigation and determination.  The 

functions and responsibilities of the ACCMC are detailed in the ATAS Charter 

Attachment F, the ACCMC Terms of Reference. 

ACCMC Attendance Record 

 

Member 26.05.17 25.08.17 08.12.17 26.02.18 

Steve Heller Chairman √ √ N/A N/A

Paul Holmes 

Consumer Rep 

√ √ √ √

John Berrill 

Consumer Rep 

√ √ √ √

Ian Carew-Reid 

Industry Rep 

X X √ √

Graham McDonald 

Chairman 

N/A N/A √ √

Jayson Westbury 

AFTA CEO 

√ √ √ √
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ACCMC 

Appeals and Referrals to the ACCMC 

6 appeals were heard in 2017 by the ACCMC following a complainant request to the 

ACCMC to have the ATAS Compliance Manager’s decision reviewed. 

Hearing Date Outcome 

24 Feb 2017 

Ref #16-0856 
The ACCMC found the ATAS Participant had failed to disclose all relevant 

information in a plain and easy to understand form, as required by s3.2 of 

the Code. The Agent failed this obligation as it advised a refund would be 

“approximately $2,500” yet this amount changed to $1,803.72. The 

notification did not contain any advice that the amount of “approximately 

$2,500” was subject to change and the Agent was thus contractually 

bound to the statement. The Committee determined that the term 

“approximately” allowed only a 10% window either side of the stated 

figure. 

 

The Committee ordered a Rectification Order of an additional $500 to be 

refunded to the complainant. 

24 Feb 2017 

Ref #16-0722 

The ACCMC endorsed the findings of the ATAS Compliance Manager that 

no breach of the ATAS Code of Conduct had occurred. 

16 Jun 2017 

Ref #17-0339 
The Committee found that the ATAS Participant had breached its 

obligations relating to the service quality promise however, as no financial 

loss was suffered, no rectification of costs was ordered. 

 

An Improvement Notice was sanctioned to review internal processes when 

communicating with clients to ensure that all relevant and important 

information is provided when a quote is provided. Further to this, operating 

procedures must also be reviewed to ensure that when staff members are 

away ill from operations that alternative arrangements are in place to 

ensure that pending customer enquiries are appropriately dealt with and in 

a timely manner. 

25 Aug 2017 

Ref#17-0529 
The ACCMC endorsed the findings of the ATAS Compliance Manager that 

no breach of the ATAS Code of Conduct had occurred. 

8 Dec 2017 

Ref#17-0922 
The ACCMC endorsed the findings of the ATAS Compliance Manager that 

no breach of the ATAS Code of Conduct had occurred. 

8 Dec 2017 

Ref#17-0927 
The Committee found that the Agent was in breach as they had provided 

general advice in regard to U.S. visa requirements but no relevant 

information under the heading ‘Travel to Canada/Mexico’ which 

breached s3.2 of the Code in that the relevant information was not in a 

plain and easy-to-understand form. 

 

The ATAS Participant was to reimburse the complainant the sum of $2,916 

for additional costs and to amend and express their terms and conditions 

in a plain and easy-to-understand form. 
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ATAS PARTICIPATION ANALYSIS 

This report is based on calendar year data for 2017. 

ATAS Participants 

As at 31st March 2018,  2,920 locations were accredited as ATAS Participants.   

Although there has been a decline in the total number of locations, the number of 

accredited entities has grown to over 1,400, demonstrating consistent growth in the 

number of accredited entities since the inception of ATAS.  The total decline is mainly 

due to a reduction in branches of the large retail chains and a number of 

consolidations and buy-outs that occurred in 2017. 

New Applications 

In 2017, 147 new applications were submitted to AFTA for ATAS Accreditation.  Of 

those, 104 were approved, with 29 declined and 15 failing to proceed following the 

request for further information or clarification. 

Cancelled ATAS Accreditations 

A number of ATAS Participants had their accreditations cancelled during 2017.  5 of 

these were for a failure to demonstrate that the Business Compliance and 

Governance criteria were being met. 15 ceased trading or retired, 14 sold their 

business or merged, and 39 failed to renew or pay their fee.    1 ATAS Participant was 

reported as entering into liquidation in 2017, Reed Holidays Pty Ltd. The related 

wholesale arm M J Reed Pty Ltd was not an ATAS participant.  

Cease and Desist 

AFTA issued 24 Cease and Desist notices to entities using the AFTA or ATAS logo who 

were not authorised to do so.  In all instances, AFTA confirmed removal of the logo 

from the websites they had been identified on.  Such information was brought to the 

attention of AFTA by members of the public enquiring as to whether an agent was, in 

fact, accredited or not. 

Fees 

A 5% increase in annual fees was approved by the Board in 2017, effective 1 April 

2018.  In March 2017, a letter from the CEO with an accompanying ATAS Member 

Benefit flyer was sent to each active ATAS Participant. 

ACS Integration 

The online form for new ATAS applications and for annual ATAS renewals, integrated 

the application for the AFTA Chargeback Scheme into the existing process.  This is 

beneficial to Participants for a seamless and consistent approach when completing 

requirements for both schemes. 
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 Australian Federation of Travel Agents Limited    ABN: 72 001 444 275   ©2018 21 

 

ATAS CODE OF CONDUCT 

ATAS CODE OF CONDUCT COMPLIANCE, CALENDAR 2017 

The complaints data covers the 2017 calendar year. A total of 549 complaints were 

received by AFTA during the period. This represented an increase of 71% from the 2016 

year demonstrating that consumer awareness of ATAS continues to grow and that 

ATAS Participants are embracing the ATAS Complaints Escalation process. 

In 155 of those complaints, AFTA referred the complainant back to Stage 1 of the ATAS 

Complaints Escalation process to allow Participants the opportunity to resolve the 

complaint in the first instance according to their internal complaint handling process.  

In most instances, complaints are resolved at this stage. 

Investigations 

The ATAS Compliance Manager investigated 70 complaints.  Of that 70, 26 were 

found not to have breached the Code.  In 21 complaints, the ATAS Compliance 

Manager required action to be taken to resolve the complaint.  This included for 

example, a refund to occur, an improvement in process, an apology or a change to 

documentation or website.  In 10 complaints, it was decided that sufficient action had 

already been taken and, in 12, a mutual resolution was negotiated between the 

parties via AFTA.  In one instance, the required action was not taken by the ATAS 

Participant and the matter was referred to the ACCMC and heard in early 2018. 6 

complainants appealed the decision of the ATAS Compliance Manager and had 

their matter heard in 2017. 

Refunds 

AFTA assisted in returning $18,911 to Australian consumers in 2017 via the ATAS 

complaints escalation process.  A resolution was achieved via a combination of 

Agent offer, negotiation and where the ATAS Compliance Manager made a 

recommendation to refund a certain amount.   

Code Compliance Monitoring 

As part of the 2017 online renewal process, a mandatory field was created requiring 

the upload of an ATAS Participant’s Terms and Conditions.  This was to demonstrate 

compliance with s 4.1 of the ATAS Code of Conduct that requires terms and conditions 

to be provided to a consumer at or before the time of sale.  To assist ATAS Participants, 

AFTA created guidelines outlining the areas that should be included in the terms and 

conditions, but was not a template to ensure that each Participant considered their 

own circumstances. In addition to this, AFTA also provided a privacy policy template 

for Participants to further demonstrate compliance with s4.1(b) that requires 

communication on how Participants manage the confidentiality of consumers’ data. 
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MARKETING 

Consumer Education a Key Focus 

Awareness of ATAS continues to grow rapidly amongst consumers as AFTA remains 

committed to promoting the benefits of booking travel through an accredited agent. 

Throughout 2017, AFTA received an average of 2,600 search directory enquiries each 

month on the ATAS consumer website, and an average of 3 calls per day from consumers 

wishing to validate that their agent is ATAS accredited.  

Research* reveals that 90% of consumers who book travel through a travel agent use an 

ATAS accredited one, whether they are actively seeking to do so or not. The same 

research also revealed how incredibly important it is for ATAS members to embed ATAS 

into the travel booking narrative, revealing that awareness of ATAS drives usage; 82% of 

overseas travellers are more likely to look for an accredited travel agent to book with next 

time they travel. Importantly, 53% of non-travel agent-users believe that ATAS is relevant 

to their travel plans once ATAS has been explained to them.  

 

*Research conducted by FiftyFive5 March 2018. 

As a small, dedicated team, AFTA operates in an efficient and cost effective manner and 

strategically selects marketing initiatives to ensure the ROI for member’s funds. In 2017 

there were four primary marketing initiatives undertaken as summarised below.  

Table: 2017 Marketing Activity Summary 

Medium Advertiser Duration Reach 

Television Network 10 &  

Channel 7 
 

October 2017 

 

1.1 Million 

Print Traveller, SMH (Fairfax) Sunday 17 September 2017 620,000 

Digital Google Display Network; 

Display advertising, Ad 

Words & ATAS Video on 

YouTube 

January 2017 – 2018 866,166 impressions 

 

Cinema Val Morgan Cinema 

Network 

June – July 2017 &  

December – January 2018 

1,426,807  

Total measurable consumer reach                3,974,417  
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MARKETING 

Due to its extraordinary reach and effectiveness, AFTA continues to invest heavily in an 

aggressive digital strategy. In 2017, the ATAS brand reached 866,166 consumers through 

YouTube videos targeting the affinity audience ‘travel buffs’, strategic placement of 

Display Ads on travel websites and AdWords, intercepting active travel planners when 

searching on Google.  

In January 2017, AFTA launched three new YouTube videos targeting families, solo 

travellers and couples who intend to travel within the next 12 months. The videos received 

above industry average engagement of 27% (industry average 12%) and were a cost 

effective channel to reach 88,090 consumers at just $0.07 per view.  

This digital activity has driven a steady growth in visits to the ATAS.com.au website 

throughout 2017.  From January to December 2017, website sessions increased 60% to 

78,448 vs. the previous year. The total page views also increased 45% indicating that the 

expanding website content is relevant to visitors who are spending time navigating the 

content contained within the site.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Google Analytics, Report produced by Glide 2017. 

 

 

 

2017 Months Website 

Sessions 

ATAS Directory 

Searches 

January 5,415 2,463 

February 5,666 2,269 

March 6,216 2,736 

April 5,666 2,409 

May 6,377 2,529 

June 6,662 2,635 

July 6,505 2,456 

August 6,734 2,894 

September 8,400 2,901 

October 6894 3,047 

November 7,194 2,678 

December 6,719 2,229 

TOTAL 78,448 31,246 
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MARKETING 

 

Over the past financial year, AFTA has made a concerted effort to partner with and 

support ATAS accredited travel businesses to undertake local store marketing initiatives 

across television, cinema, local newspapers and offer in-store branding support.   

One of AFTA’s biggest cooperative initiatives each year is the People’s Choice: Retail 

Travel Agency of the Year Campaign. To deliver the campaign, AFTA partnered with 

Australian Traveller Media and APT Touring (prize partner). The objectives of the campaign 

were to raise consumer awareness of ATAS and, at the same time, deliver an initiative 

which encouraged and provided a mechanics for ATAS participants to promote their 

“travel accredited” business to consumers.  

The campaign received over 8,000 consumer votes, a 63% lift in consumer engagement 

(compared to 2016). AFTA uses the survey to gain other invaluable consumer insights. For 

example, 49% of travellers who participated in the survey believe that a travel agent 

provides the best advice when choosing a holiday destination. This scored higher than 

the influence of Trip Advisor, a movie, a book or magazine, “A great deal I found online” 

and even “Something I saw on Social Media”.   

 

An example of a member incorporating the competition into their website marketing via a pop-up.  
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2017 Calendar Highlights 
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MARKETING 
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MEMBER SERVICES 

 

As a member-driven organisation dedicated to the health and prosperity of the travel 

agent sector, AFTA is constantly innovating and adopting new means to engage, support 

and add-value to its membership base. AFTA conducts an Owner’s & Managers Survey 

annually in July and the results help inform AFTA’s strategic focus and ensure that the 

needs of members are met.   

In 2017, 89.47% of AFTA members said ATAS was an important or critical to their business. 

The following infographic illustrates other member initiatives and their value to AFTA’s 

membership.   

Infographic: 2017/18 Member Initiatives 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

AFTA produces a monthly e-newsletter, AFTA@Work, which is distributed to a database of 

more than 2,700 individuals per month. AFTA@Work is the central communication platform 

through which members receive invaluable industry updates.  

 

More than 90% of members perceived the newsletter as important (AFTA Owners & 

Managers Survey 2017) so it is no surprise that AFTA receives an above average industry 

open rate of 35 - 40% - this is consistent year-on-year.  

 

The AFTA@Work links to AFTA.com.au, which is kept up-to-date with information pertinent 

to members. This includes; a dedicated section on the latest AFTA Government 

submissions; information for ATAS applicants (new or renewing), a list of cancelled ATAS 

participants and reason for their failure to abide by the Code; a dedicated section on the 

AFTA Chargeback Scheme (ACS), a news hub containing the latest industry news and 

AFTA media announcements, an archive of all AFTA hosted webinars and a dedicated 

section for NTIA. AFTA.com.au also contains a member only area.  
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The member only area, the Participant Zone, houses ATAS branded resources like email 

signature banners, promotional flyers & the full suite of ATAS logos to assist ATAS 

participants to maximise their ATAS accreditation. In 2017, AFTA produced more than 

25,000 customised flyers for members.  

 

AFTA is also very active in supporting accredited entities through cooperative advertising 

across a range of mediums – print, TV, radio, online, consumer exhibitions and cinema.   

 

In 2017, AFTA produced a new cinema commercial and partnered with multiple ATAS 

participants to customise the commercial with a local call to action. The cinema initiative 

delivered 36,250 x 30 second spots and reached 1,426,807 consumers across metro and 

regional Australia.  

 

In May 2018, AFTA launched a new website for ATAS.com.au. The purpose of the new 

consumer website is to:   

 Support legitimate travel businesses; 

 Connect travellers to ATAS accredited travel agencies; 

 Help members remain visible to the consumer; and  

 Give value back to our members.  

 

Benefits afforded by the new website include:  

 Automatically lists all ATAS accredited travel agencies in the search directory 

(members no longer need to log-into the ‘Participant Zone’ to create a profile from 

scratch).  

 Enables consumers to search for a travel agent that specialises in a specific product 

or destination. 

 Improves the user experience by recommending a travel agency based on the 

consumers' search results or the blog content the consumer engages with.  

 Through a dedicated ‘traveller info’ section, provides consumers with invaluable travel 

advice. AFTA’s aim is to cement the ATAS brand in the minds of consumers as one 

synonymous with professional, trusted, quality, ethical and expert travel business. 
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MEMBER SERVICES 

AFTA continues to run free monthly webinars carefully crafted to cover a range of 

important topics – marketing, accounting, HR & legal matters, workplace health & safety 

and business best practice. The webinars are designed to support the professional 

development of staff and businesses within the travel sector.  On average, each webinar 

receives 80 participants and post participant reports reveal a 98% satisfaction rate.  

 

In 2017, AFTA partnered with DFK, a leading accounting and business advisory firm, to 

deliver a Better Business Series.  The four-part series was designed to encourage small 

business owners to set aside time to work on their business as opposed to working in the 

business. Topics included; 

 Dynamic tax time planning 

 Cashflow Mastery  

 Maximising profitability   

 Succession planning  

 

AFTA also partnered with Destination Partner Dubai Tourism to deliver 4 webinars focused 

on the Dubai Expert Program.  

 

 

The 2018 AFTA Travel Pages (produced 

throughout 2017) underwent a facelift. 

AFTA was very proud to partner with 

Business Publishing Group to produce 

the revamped magazine, whose 

flagship title, Travel Daily, has brought 

the travel industry news for over 20 years.  

 

With the support of the Business 

Publishing Group, the magazine was 

overhauled with thoughtful 

consideration of how the content was 

laid out, the typography used, 

illustrations and more options for those 

firms that pursued a commercial 

objective within the publication.  

 

The AFTA Travel Pages continues to be 

an important publication each year, 

and is used by members, industry and 

government as a magazine to inform 

and update on all that has occurred 

and is going on in the travel industry.  

 

The new look magazine received overwhelmingly positive feedback as 1,400 units were 

printed and distributed.  
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Perhaps the biggest and most celebrated industry engagement piece is the National 

Travel Industry Awards. In line with the tenth anniversary of the NTIA and AFTA’s 60 years, 

the 2017 NTIA Gala Dinner moved to the brand new Grand Ballroom at the International 

Convention Centre, Sydney, a venue truly worthy of hosting the travel industry’s night of 

nights. 

 

The 2017 NTIA took place on Saturday 22 July and Gala Dinner Guests were warmly 

welcomed by Arrivals Sponsor, the Greece National Tourism Organisation, before entering 

the elegance and grandeur of the world class Grand Ballroom. The high quality 

production was complemented by the five star culinary delights of the ICC’s world-

renounced executive chef, Tony Panetta. Multi-award winning journalist and TV 

personality, Anjali Rao, returned as MC thanks to Dubai Tourism. Proceedings were 

opened by AFTA Chief Executive, Jayson Westbury, who recognised the NTIA Sponsors 

and paid homage to the 12 exceedingly qualified individuals on the judging panel.  He 

also awarded an AFTA Life Membership to travelBulletin founder Ian McMahon. Major 

Sponsor Qantas also welcomed guests as Andrew David, CEO Qantas Domestic, provided 

an opening address. Lucky Door prizes were given away by Sponsors Qantas and Star 

Alliance and Beverage Sponsor Air New Zealand.  

 

The 2017 winners included Helloworld Travel Limited, which was awarded Best Travel 

Agency Group.  Magellan Travel Group won Best Non-Branded Travel Agency Group and 

Kingscote Travel was heralded Australia’s favourite travel agency after receiving the most 

consumer votes in the People’s Choice: ATAS Retail Travel Agency of the Year category. 

Topdeck Travel, a Flight Centre Travel Group Company Brand, took out the competitive 

category of Best Tour Operator – International. APT won Best River Cruise Operator for yet 

another year along with popular favourite Royal Caribbean International who won both 

Best Cruise Operator Domestic Deployment and International Deployment. Elizabeth 

Hutchison from Air New Zealand won Best Sales Executive Industry Supplier for the second 

year running and bright young star, Stefania Lasek, took out the 2017 Emirates Travel 

Consultant Scholarship. 

 
 2018 NTIA Gala Dinner Ballroom, International Convention Centre, Sydney
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CORPORATE GOVERNANCE 

Introduction 

 

Corporate Governance is the system by which companies are directed and 

controlled. 

 

A business plan, together with an annual operating budget, is approved each year 

by the Board of Directors. This details the strategic themes for the year ahead and 

provides the Chief Executive and staff with operational direction for that year. 

 

The Chief Executive’s role is to implement the approved business plan on behalf of 

the members, ensuring that they are kept informed. 

 

The Board’s actions are, at all times, subject to statutes, regulations and member 

oversight at general meetings. 

AFTA has continued to ensure a best practice approach to its corporate governance 

adhering to a number of control measures which ensure that the CEO and Board are 

fully abreast of the operating arrangements of the Federation. 

The Federation has always adopted “best practice” particularly in relation to financial 

reporting and accountability. 

Board of Directors and Committees 

 

The Board monitors the achievements of its strategic aims and mission statement. 

 

Committees formed from time to time comprise Directors in various roles, together with 

the assistance of outside qualified persons as may be required. 

 

All procedures and mandates for committees are reviewed regularly. 

 

The Board has established an appropriate framework for management of the 

Federation including internal control procedures, business risk management processes 

and maintenance of significant ethical standards. 

 

 

Audit Committee 

 

The Audit Committee oversees the auditing practice and business compliance 

aspects of the Federation. The Audit Committee reviews the annual accounts, Annual 

Report, the accounting processes and reports to the board on these activities.  
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CORPORATE GOVERNANCE 

An Audit Committee, in the context of the Federation is defined as a committee 

comprising non-executive members of the Board which has been assigned scrutiny of 

the financial reporting and auditing process. 

One of the roles of the Audit Committee is to recommend adoption of the Financial 

Statements to the full Board. 

The Board is effectively informed by providing each Director with a copy of the Audit 

Committee Memorandum, Minutes, or extracts, on a timely basis. 

The role of the Federation's Audit Committee includes: 

1. Review and discussion of the scope of the audit conducted and, if 

appropriate, to suggest extensions in areas of special interest. 

 

2. Review details of the audit and discuss the Financial Statements in detail with 

the Auditor with particular attention focused on significant and unusual items, 

disclosure of other items that may not be included and questions on 

performance in general. 

3. Recommend to the full Board any changes to accounting policies, operations 

and controls. 

 

4. Examination of the internal control of the Federation's financial affairs and 

discharge of any particular financial assignments that the Board may wish the 

Committee to undertake. 

 

5. Enhance communications between the Board and Auditor. 

 

6. Adherence to codes of corporate conduct. 

 

Finally, the Committee organises, reviews and reports on any special reviews or 

investigations deemed necessary by the Board. 
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CORPORATE GOVERNANCE 

New Directors 

Proper Corporate Governance procedures provide for a suitable educative process 

for all newly appointed Directors. 

This process relates to all corporate activities, controls, issues, strategies and in 

particular encourages meetings between new Directors and management to gain a 

full and frank understanding of the Federation.  

A Board member induction manual is used and provides Directors with the necessary 

information about the Federation to enable them to perform their duties as a Director 

successfully. 

Internal Controls 
 

The Directors, who are responsible for the internal control systems for the Federation, 

recognise no cost effective system will preclude irregularities, error, etc. 

The Federation has a comprehensive and well planned budgetary system, approved 

annually by the Board with monthly reporting and measurement of actual results. 

Ethical Standards 
 

The Federation has established ethical standards appropriate for all personnel, 

Directors, management and staff. 

These standards generally relate to professional conduct and presentation, contact 

with members, trading with suppliers, consulting with advisors, meeting with 

governments and industry principals, relations with overseas associations, 

encouraging public forums, and striving for professional and high standard education 

tuition in the Federation's Education and Training divisions. 

Conclusion 

 

All Federation personnel, including Directors, perform their duties with integrity and 

objectivity, with the ultimate aim of enhancing the reputation and performance of 

the organisation. 

The Annual General Meeting provides an important opportunity for members to 

express their views and respond to initiatives proposed by the Board. 
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DIRECTORS’ REPORT 

 

The Australian Federation of Travel Agents Limited 

ABN 72 001 444 275 

Financial Statements for the Year Ended 31 March 2018 

 

The Directors present their report, together with the financial statements of The Australian Federation of 

Travel Agents Limited (‘the Federation’) for the financial year ended 31 March 2018 and the auditor’s 

report thereon. 

 

The names of the directors in office since the start of the financial year to the date of this report unless 

otherwise stated are: 

 

Director: S. Alysandratos 

A. Burnes 

C. Hunter (Vice Chairman) 

A. Macfarlane 

T. Manwaring 

J. Pherous 

J. Primmer 

D. Smith 

J. Sully 

M. Thompson (Chairman) 

G. Turner (Vice Chairman) 

 

Alternate: M. Almeida 

D. Padman 

A. Magoutis 

L. Ruffles 

G. Parker 

 

Resigned: NIL 

 

Company Secretary 

 

The following person held the position of Federation Secretary at the end of the financial year. 

J. Westbury has worked for the Australian Federation of Travel Agents Limited for the past ten years and five 

months. J. Westbury was appointed Secretary of the Federation on 31st December 2008. 
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Principal Activities 

The principal activities of the Federation during the financial year were: to promote and develop tourism as 

a key driver to the economic prosperity of Australia; to develop training for travel professionals throughout 

Australia; to operate as a professional association thereby representing the business interests of travel agents; 

to create a strong and cohesive relationship with federal and state government departments where 

applicable in education, tourism, aviation, transport and communications; to increase consumer awareness 

and create a strong community profile about the services that our members provide, operate an industry 

accreditation scheme, implementation of the ATAS Chargeback Scheme managed by Gow-Gates Mutual 

Managers. 

 

In addition, the Federation has maintained and is committed to promoting the benefits of using an ATAS 

accredited travel agent via a detailed marketing strategy that is based around the use of digital media and 

traditional media outlets, as reported in this annual report. 

 

Operating Results 

AFTA is pleased to report a surplus of $11,805 for the Federation for the year ended 31 March 2018.  (Surplus 

for the year ended 31 March 2017 was $9,247). 

 

Dividends Paid or Recommended 

 

The Federation is a company limited by guarantee with no share capital.  Rule 3 of the Federation’s 

Constitution prohibits the Federation from paying dividends. 

 

Review of Operations 

 

The 2018 financial year has provided AFTA with a solid year as the ATAS accreditation scheme has 

underpinned the value proposition that is provided by AFTA to its members and the broader travel industry in 

Australia. The Federation ensured that it operated within its means, yet still delivered the operational 

requirements outlined within the business plan and budget. This provided a small net profit to the Federation’s 

accumulated funds.  

 

Detailed information of the year’s operations is contained in the Notes to the Financial Statements.  However, 

a synopsis follows: 

 

Membership & Accreditation 

Membership and accreditation income is the most significant income stream for the Federation. Combined 

AFTA and ATAS fees of $2,085,031were received in 2018. ($2,122,889 in 2017). The revenue reduction is a result 

of industry consolidation. 

 

There were a total number of 2,920 ATAS accredited locations throughout Australia as at 31 March 2018.  
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National Awards 

The National Travel Industry Awards were held at the ICC Sydney in 2017 and delivered a net profit of $73,447; 

an increase from 2016 ($70,554). 

 

Marketing Income 

The Federation receives limited marketing income for advertisements in the afta@mail newsletter, website 

contributions and email distribution services.  Marketing income in 2018 generated $18,891 (2017: $29,508). The 

decrease came about as AFTA discontinued involvement in a consumer travel show in South Australia. 

 

Interest Income 

AFTA was once again able to maintain its high cash reserve, resulting in interest of $26,808 earned (2017: 

$30,129) throughout the year on the Federation’s invested funds. Bank rates are at record low levels resulting 

in the reduced income from interest. 

 

Property Valuation 

The property asset of AFTA in Pitt Street, Sydney delivered a significant increase to the equity position of the 

Federation. 

 

 

After Balance Date Events 

 

There has not arisen in the interval between the end of the financial year and the date of this report, any other 

item, transaction or event of a material and unusual nature likely in the opinion of the directors of the 

Federation to affect significantly: 

i) the operations of the Federation 

ii) the results of those operations, and  

iii) the state of affairs of the Federation in future financial years. 

 

 

Environmental Issues 

 

The Federation’s operations are not regulated by any significant environmental regulation under a law of the 

Commonwealth or of a state or territory. 

 

Options 

 

No options over issued shares or interests in the Federation were granted during or since the end of the financial 

year and there were no options outstanding at the date of this report. 
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BOARD OF DIRECTORS 

Details of each director and their alternates and special responsibilities: 

 

 

M Thompson 

Chairman 

Group General Manager Partnerships 

Helloworld Travel Limited 

Member of the Audit Committee 

 

D Padman 

Alternate Director 

Head of Associate Networks 

Helloworld Travel Limited 

Alternate to M Thompson 

 

C Hunter 

Vice Chairman  

Managing Director 

Travellers Choice 

Member of the Audit Committee 

 

 

 

S Alysandratos 

Director 

CEO 

Consolidated Travel 

 

 

M Almeida 

Alternate Director 

Head of Business Development 

Consolidated Travel 

Alternate to S Alysandratos 

 

J Primmer 

Director 

Head of Branded Network 

Helloworld Travel Limited 

 

 

J Pherous 

Director 

CEO 

Corporate Travel Management 

L Ruffles 

Alternate Director 

Global COO 

Corporate Travel Management 

Alternate to J Pherous 

 

J Sully 

Director 

General Manager and VP 

American Express Global Business Travel 

 

 

G Turner 

Vice Chairman 

Managing Director  

Flight Centre Travel Group Limited 

 

G Parker 

Alternate Director 

Executive General Manager 

Flight Centre Travel Group Limited 

 

D Smith 

Director 

Company Secretary  

Flight Centre Travel Group Limited 

Member of the Audit Committee 

 

 

A Macfarlane 

Director 

General Manager 

Magellan Travel Group 

 

 

T Manwaring 

Director 

CEO 

Express Travel Group 

 

A Magoutis 

Alternate Director 

Executive General Manager 

Express Travel Group 

Alternate to T Manwaring 

 

A Burnes 

Director 

Chief Executive Officer & Managing Director 

Helloworld Travel Limited 
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Meetings of Directors 

 

During the financial year, six meetings of Directors were held. Attendance by each Director is as follows: 

 

 

  

Board Meetings 

 

 

Audit Committee Meeting 

 
 Number 

eligible to 

attend 

Number 

attended 

Number 

eligible to 

attend 

Number attend 

 

M Thompson 

 

 

6 

 

6 

 

1 

 

1 

D Padman (Alternate) 

 

0 0  

 

 

A Burnes 

 

6 1   

C Hunter 

 

6 6 1 1 

S Alysandratos 

 

6 0   

M Almeida (Alternate) 

 

6 3   

J Pherous 

 

6 1   

L Ruffles (Alternate) 

 

5 1   

G Turner 

 

6 0   

D Smith 

 

6 4 1 1 

J Primmer 

 

6 6   

A Macfarlane 

 

6 6   

J Sully 

 

6 5   

T Manwaring 6 6   

     

A Magoutis 0 0   
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Indemnification and Insurance of Officers 

 

Since the end of the previous financial year the Federation has paid insurance premiums of $10,302 which 

incorporates Directors and Officers Liability Insurance. 

 

 

Proceedings on Behalf of the Entity 

 

No person has applied for leave of court to bring proceedings on behalf of the company or intervene 

in any proceedings to which the company is a party for the purpose of taking responsibility on behalf of 

the company for all or any part of these proceedings. 

 

A copy of the auditor’s Independence Declaration as required under s 307C of the Corporations Act 

2001 is set out on the following page. 

 

Signed in accordance with a resolution of the Board of Directors: 

 

 

 

 
 

 

 

M. Thompson (Chairman) 

Dated this day of 6 June 2018 
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 Australian Federation of Travel Agents Limited    ABN: 72 001 444 275   ©2018 47 

 

  



 

 Australian Federation of Travel Agents Limited    ABN: 72 001 444 275   ©2018 48 

 

FINANCIAL STATEMENTS 

 

The Australian Federation of Travel Agents Limited ABN 72 001 444 275 

Financial Report for the Year Ended 31 March 2018 

 

STATEMENT OF PROFIT OR LOSS AND OTHER COMPREHENSIVE INCOME 
FOR THE YEAR ENDED 31 MARCH 2018 

 

 Note   

    2018 2017 

    $ $ 

      

Revenue 2   2,183,369 2,228,951 

Other revenue 2   78,593 107,221 

Grant income 3   - 85,000 

Employee benefits expense    (1,442,570) (1,362,323) 

Marketing and advertising expense 4   (311,643) (297,242) 

Subscriptions expense    (12,515) (18,771) 

Occupancy expense    (72,894) (75,155) 

Depreciation expense 4   (13,907) (17,412) 

Audit and consultancy expenses    (15,127) (46,133) 

Special projects expense    (70,455) (40,293) 

ACCMC expense    (22,561) (10,938) 

Computer expense    (36,042) (32,989) 

General admin and printing expense    (49,090) (79,955) 

Other expenses 4   (203,353) (345,714) 

Grant expenditure 3   - (85,000) 

Surplus For The Year    11,805 9,247 

      

Total comprehensive income for the 

year 

   

11,805 9,247 

      

The accompanying notes form part of these financial statements. 
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STATEMENT OF FINANCIAL POSITION 
AS AT 31 MARCH 2018 

        

 Note  2018   2017  

   $   $  

ASSETS        

CURRENT ASSETS        

Cash and cash equivalents 5  1,841,025   1,850,216  

Trade and other receivables 6  268,020   236,058  

Other assets 7  188,023   97,271  

TOTAL CURRENT ASSETS   2,297,068   2,183,545  

        

NON-CURRENT ASSETS        

Property, plant and equipment 8  3,365,130   1,783,170  

TOTAL NON-CURRENT ASSETS   3,365,130   1,783,170  

TOTAL ASSETS   5,662,198   3,966,715  

        

CURRENT LIABILITIES        

Trade and other payables 9  96,015   109,370  

Other financial liabilities 9  1,038,558   927,583  

Short-term provisions 10  138,889   107,119  

TOTAL CURRENT LIABILITIES   1,273,462   1,144,072  

        

NON-CURRENT LIABILITIES        

Long-term provisions 10  80,560   76,272  

TOTAL NON-CURRENT LIABILITIES   80,560   76,272  

TOTAL LIABILITIES   1,354,022   1,220,344  

        

NET ASSETS   4,308,176   2,746,371  

        

ACCUMULATED FUNDS AND RESERVES        

Accumulated Funds   1,447,656   1,435,851  

Reserves   2,860,520   1,310,520  

TOTAL ACCUMULATED FUNDS AND RESERVES   4,308,176   2,746,371  

        

The accompanying notes form part of these financial statements. 
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STATEMENT OF CHANGES IN 
ACCUMULATED FUNDS AND RESERVES  
FOR THE YEAR ENDED 31 MARCH 2018 

     

 Note 2018 2017  

   $ $  

Accumulated Funds     

Balance at the beginning of the financial year  1,435,851 1,426,604  

Operating surplus for year  11,805 9,247  

Balance at the end of the financial year  1,447,656 1,435,851  

     

Asset Revaluation Reserve     

Balance at the beginning of financial year  1,310,520 1,310,520  

Increase in reserves  1,550,000 -  

Balance at the end of the financial year  2,860,520 1,310,520  

  4,308,176 2,746,371  

     

 Asset Revaluation Reserve: 

 The Asset Revaluation Reserve relates to a strata title property measured at fair value in accordance with 

applicable Australian Accounting Standards.  

 

The accompanying notes form part of these financial statements. 
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STATEMENT OF CASH FLOWS  
FOR THE YEAR ENDED 31 MARCH 2018 

  

 

  

 Note   2017 2017 

    $ $ 

CASH FLOWS FROM OPERATING ACTIVITIES      

Receipts from members and other sources    2,253,689 2,206,906 

Payments for administration expenses, suppliers and employees    (2,242,198) (2,213,491) 

Interest received    25,185 32,852 

Net cash provided by operating activities 15b   36,676 26,267 

CASH FLOWS FROM INVESTING ACTIVITIES      

Purchase of property, plant and equipment     (45,867) (23,814) 

Net cash used in investing activities    (45,867) (23,814) 

      

Net increase  in cash held    (9,191) 2,453 

Cash and cash equivalents at the beginning of the 

financial year  

  1,850,216 1,847,763 

Cash and cash equivalents at the end of the financial year 5   1,841,025 1,850,216 

      

The accompanying notes form part of these financial statements. 
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NOTES TO THE FINANCIAL STATEMENTS  

FOR THE YEAR ENDED 31 MARCH 2018 

 

NOTE 1: SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES 

 

Basis of Preparation 

 

The financial report is a general purpose financial report which has been prepared in accordance with 

the requirements of the Corporations Act 2001, Australian Accounting Standards – Reduced Disclosure 

Requirements and other authoritative pronouncements of the Australian Accounting Standards Board. 

The financial report has also been prepared on a historical basis. 

 

Australian Accounting Standards set out accounting policies that the AASB has concluded would result 

in financial statements containing relevant and reliable information about transactions, events and 

conditions. Material accounting policies adopted in the preparation of these financial statements are 

presented below and have been consistently applied unless stated otherwise. 

 

The financial statements, except for the cash flow information, have been prepared on an accruals basis 

and are based on historical costs, modified, where applicable, by the measurement at fair value of 

selected non-current assets, financial assets and financial liabilities. 

 

The financial report is presented in Australian dollars and all values are rounded to the nearest dollar 

unless otherwise stated. 

 

Statement of Compliance 

 

The company is a not-for-profit, private sector entity which is not publicly accountable. Therefore, the 

financial statements of the company are tier 2 general purpose financial statements which have been 

prepared in accordance with Australian Accounting Standards – Reduced Disclosure Requirements 

(AASB-RDRs) (including Australian interpretations) adopted by the Australian Accounting Standards 

Board (AASB) and the Corporations Act 2001. 

 

 

Accounting Policies 

 

a. Income Tax 

No income tax is provided because of the exemption allowed under Section 50-40 of the Income 

Tax Assessment Act 1997 in respect of the income of the Federation as the Federation primarily 

carries on business for the purposes of promotion of Australian Tourism. 

 

b. Property, Plant and Equipment 

Each class of property, plant and equipment is carried at cost or fair value as indicated less, 

where applicable, any accumulated depreciation and impairment losses. 

 

 Property – Strata Title Holding 

The strata title property held by the Federation is shown at its fair value (being the amount for 

which an asset could be exchanged between knowledgeable willing parties in an arm’s length 

transaction), based on periodic, but at least triennial, valuations by external independent valuer 

conducted in 2018, less subsequent depreciation for the strata title property (albeit because the 

asset is represented by site value only, no depreciation charge is applicable).  

 

An increase in the carrying amount arising on revaluation of the property in 2018 was credited 

to a revaluation reserve in equity. Decreases that offset previous increases of the same asset are 

charged against fair value reserves directly in equity; all other decreases are charged to the 

income statement. 

 

Any accumulated depreciation at the date of revaluation is eliminated against the gross 

carrying amount of the asset and the net amount in restated to the revalued amount of the 

asset.  
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Plant and Equipment 

 

Plant and equipment is measured on the cost basis less depreciation and impairment losses. 

 

The carrying amount of plant and equipment is reviewed annually by directors to ensure it is not 

in excess of the recoverable amount from these assets. The recoverable amount is assessed on 

the basis of the expected net cash flows that will be received from the assets’ employment and 

subsequent disposal. The expected net cash flows have been discounted to their present values 

in determining recoverable amounts. 

 

Depreciation 

The depreciable amount of all fixed assets excluding the strata title is depreciated on a straight-

line basis over the asset’s useful life to the Federation commencing from the time the asset is held 

ready for use. Building improvements are depreciated over the estimated useful lives of the 

improvements. The strata title property is considered as being represented by its site value only. 

 

The depreciation rates used for each class of depreciable assets are: 

 

Class of Fixed Asset     Depreciation Rate 

 

Building Improvements     13% – 20% 

 

Plant and equipment & furniture and fittings  10% – 33% 

 

MemNet 3.4 Database Upgrade    33% 

 

 

The assets’ residual values and useful lives are reviewed, and adjusted if appropriate, at the end 

of each reporting period. 

 

An asset’s carrying amount is written down immediately to its recoverable amount if the asset’s 

carrying amount is greater than its estimated recoverable amount 

 

Gains and losses on disposals are determined by comparing proceeds with the carrying amount. 

These gains or losses are included in the income statement. When revalued assets are sold, 

amounts included in the revaluation reserve relating to that asset are transferred to retained 

earnings. 

 

c. Leases 

Leases of fixed assets where substantially all the risks and benefits incidental to the ownership of 

the asset, but not the legal ownership that are transferred to the Federation, are classified as 

finance leases. 

 

Finance leases are capitalised by recording an asset and a liability at the lower of the amounts 

equal to the fair value of the leased property or the present value of the minimum lease 

payments, including any guaranteed residual values. Lease payments are allocated between 

the reduction of the lease liability and the lease interest expense for the period. 

 

Leased assets are depreciated on a straight-line basis over the shorter of their estimated useful 

lives or the lease term. 

 

Lease payments for operating leases, where substantially all the risks and benefits remain with 

the lessor, are charged as expenses on a straight-line basis over the lease term. 

 

Lease incentives under operating leases are recognised as a liability and amortised on a straight-

line basis over the life of the lease term. 
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NOTES TO THE FINANCIAL STATEMENTS  

FOR THE YEAR ENDED 31 MARCH 2018 

 

d. Financial Instruments 

 

Initial recognition and measurement 

Financial assets and financial liabilities are recognised when the Federation becomes a party to 

the contractual provisions of the instrument. For financial assets, this is equivalent to the date that 

the Federation commits itself to either purchase or sell the asset (i.e. trade date accounting is 

adopted). 

 

Financial instruments are initially measured at fair value plus transaction costs, except where the 

instrument is classified ‘at fair value through profit or loss’ in which case transaction costs are 

expensed to profit or loss immediately.  

 

Classification and subsequent measurement  

Finance instruments are subsequently measured at either fair value amortised cost using the 

effective interest rate method, or cost. Fair value represents the amount for which an asset could 

be exchanged or a liability settled, between knowledgeable, willing parties. Where available, 

quoted prices in an active market are used to determine fair value. In other circumstances, 

valuation techniques are adopted. 
 

Amortised cost is calculated as: (i) the amount at which the financial asset or financial liability is 

measured at initial recognition; (ii) less principal repayments; (iii) plus or minus the cumulative 

amortisation of the difference, if any, between the amount initially recognised and the maturity 

amount calculated using the effective interest method; and (iv) less any reduction for 

impairment. 

 

The effective interest method is used to allocate interest income or interest expense over the 

relevant period and is equivalent to the rate that exactly discounts estimated future cash 

payments or receipts (including fees, transaction costs and other premiums or discounts) through 

the expected life (or when this cannot be reliably predicted, the contractual term) of the 

financial instrument to the net carrying amount of the financial asset or financial liability. Revisions 

to expected future net cash flows will necessitate an adjustment to the carrying value with a 

consequential recognition of an income or expense in profit or loss. 

 

(i) Financial assets at fair value through profit or loss 

Financial assets are classified at ‘fair value through profit or loss’ when they are either 

held for trading for the purpose of short-term profit taking, derivatives not held for 

hedging purposes, or when they are designated as such to avoid an accounting 

mismatch or to enable performance evaluation where a group of financial assets is 

managed by key management personnel on a fair value basis in accordance with a 

documented risk management or investment strategy. Such assets are subsequently 

measured at fair value with changes in carrying value being included in profit or loss. 

 

(ii) Receivables 

Receivables are non-derivative financial assets with fixed or determinable payments 

that are not quoted in an active market and are subsequently measured at amortised 

cost. 

 

Receivables are included in current assets, except for those which are not expected to 

mature within 12 months after reporting date, which will be classified as non-current 

assets. 

 

(iii) Held-to-maturity investments 

Held-to-maturity investments are non-derivative financial assets that have fixed 

maturities and fixed or determinable payments, and it is the Federation’s intention to 

hold these investments to maturity. They are subsequently measured at amortised cost.  
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Held-to-maturity investments are included in non-current assets, except for those which 

are expected to mature within 3 months after reporting date, which will be classified as 

current assets. 

 

If during the period the Federation sold or reclassified more than an insignificant amount 

of the held-to-maturity investments before maturity, the entire category of held-to-

maturity investments would be tainted and would be reclassified as available-for-sale. 

 

(iv) Available-for-sale financial assets 

Available-for-sale financial assets are non-derivative financial assets that are either not 

capable of being classified into other categories of financial assets due to their nature 

or they are designated as such by management. They comprise investments in the 

equity of other entities where there is neither a fixed maturity nor fixed or determinable 

payments. Available-for-sale financial assets are included in non-current assets, except 

for those which are expected to be disposed of within 3 months after reporting date, 

which will be classified as current assets. 

 

(v) Financial liabilities 

Non-derivative financial liabilities (excluding financial guarantee) are subsequently 

measured at amortised cost.  
 

Fair Value 

  

Fair value is determined based on current bid prices for all quoted investments. Valuation 

techniques are applied to determine the fair value for all unlisted securities, including recent 

arm’s length transactions, reference to similar instruments and option pricing models. 

 

Impairment 

 

At the end of each reporting period, the Federation assesses whether there is objective evidence 

that a financial instrument has been impaired. In the case of available-for-sale financial 

instruments, a prolonged decline in the value of the instrument is considered to determine 

whether an impairment has arisen. Impairment losses are recognised in the statement of 

comprehensive income. 

 

Derecognition  

 

Financial assets are derecognised where the contractual rights to receipt of cash flows expire or 

the asset is transferred to another party whereby the entity no longer has any significant 

continuing involvement in the risks and benefits associated with the asset. Financial liabilities are 

derecognised where the related obligations are either discharged, cancelled or expire. The 

difference between the carrying value of the financial liability extinguished or transferred to 

another party and the fair value of consideration paid, including the transfer of non-cash assets 

or liabilities assumed, is recognised in profit or loss. 

 

e. Impairment of Assets 

 

At the end of each reporting period, the Federation assesses whether there is any indication that 

an asset may be impaired. The assessment will include considering external sources of 

information and internal sources of information. If such an indication exists, an impairment test is 

carried out on the asset by comparing the recoverable amount of the asset, being the higher of 

the asset’s fair value less costs to sell and value in use to the asset’s carrying value. Any excess 

of the asset’s carrying value over its recoverable amount is expensed to the statement of 

comprehensive income. 
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Where it is not possible to estimate the recoverable amount of an individual asset, the Federation 

estimates the recoverable amount of the cash-generating unit to which the asset belongs.  

 

Impairment testing is performed annually for intangible assets with indefinite lives.  

 

f. Employee Benefits 

 

Provision is made for the Federation’s liability for employee benefits arising from services rendered 

by employees to balance date. Employee benefits that are expected to be settled within one 

year have been measured at the amounts expected to be paid when the liability is settled. 

Employee benefits payable later than one year have been measured at the present value of 

the estimated future cash outflows to be made for those benefits. In determining the liability, 

consideration is given to employee wage increase and the probability that the employee may 

not satisfy vesting requirements. Those cash flows are discounted using market yields on national 

government bonds with terms to maturity that match the expected timing of cash flows. 

 

The Federation’s net obligation in respect of long-term service leave benefits is the amount of 

future benefit that employees have earned in return for their service in the current and prior 

periods. The obligation is calculated based on projected wage and salary rates and is 

discounted to its present value and the fair value of any related assets is deducted. The discount 

rate is the yield at the balance sheet date on government bonds that have maturity dates 

approximating to the terms of the Federations obligations. 

 

The Federation’s contribution to Superannuation Funds are expensed as incurred.  
 

g. Provisions 

 

Provisions are recognised when the Federation has a legal or constructive obligation, as a result 

of past events, for which it is probable that an outflow of economic benefits will result and that 

outflow can be reliably measured.  

 

Provisions are measured using the best estimate of the amounts required to settle the obligation 

at reporting date. 

 

h. Cash and Cash Equivalents 

 

Cash and cash equivalents include cash on hand, deposits held at call with banks and other 

short-term highly liquid investments with original maturities of three months or less. 

 

i. Trade and Other Receivables 

 

Amounts for trade debtors are to be settled within 30 days and are carried at amounts due. The 

collectability of debts is assessed throughout the year and at balance date if required a specific 

provision is made at balance date for any doubtful accounts. 

 

j. Revenue and Other Income  

 

Revenue is measured at the fair value of the consideration received or receivable. 

 

Membership and Accreditation Revenue 

Membership and accreditation revenue is comprised of revenue earned from the provision of 

membership to AFTA, and accreditation to the ATAS scheme. Membership and accreditation 

revenue is recognised in monthly intervals throughout the year. Where membership or  
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accreditation revenue is received prior to being earned, the amount is recognised as 

subscriptions in advance. No revenue is recognised if there are significant uncertainties 

regarding recovery of the consideration due as the costs incurred or to be incurred cannot be 

measured reliably. 

 

Investment Income 

Investment income is recognised as it accrues. Interest revenue is recognised using the effective 

interest rate method, which, for floating rate financial assets is the rate inherent in the instrument.  

 

National Awards Revenue 

National Awards revenue is recognised net of costs associated with the annual National Awards 

event. This event is held annually.  

 

Gross Marketing Income 

Gross marketing income from casual advertisers is recognised in the month the advertisement 

was published. Marketing income from prepaid customers is recognised on a monthly basis over 

the term of the agreement and not during the month the advertisement was published. 

 

Other Income 

The Federation has provided services to external parties to support the operating expenses of 

the federation.  

 

All revenue is stated net of the amount of goods and services tax (GST). 

 

k. Trade and Other Payables 

 

Trade and other payables represent the liability outstanding at reporting date for goods and 

services received by the Federation during the reporting period, which remain unpaid. The 

balance is recognised as a current liability with the amounts normally paid within 30 days of 

recognition of the liability.  

 

l. Goods and Services Tax (GST) 

 

Revenues, expenses and assets are recognised net of the amount of GST, except where the 

amount of GST incurred is not recoverable from the Tax Office. In these circumstances, the GST 

is recognised as part of the cost of acquisition of the asset or as part of an item of the expense. 

Receivables and payables in the statement of financial position are shown inclusive of GST. 

 

Cash flows are presented in the statement of cash flows on a gross basis, except for the GST 

component of investing and financial activities, which are disclosed as operating cash flows. 

 

m. Comparative Figures 

 

When required by Accounting Standards, comparative figures have been adjusted to conform 

to changes in presentation for the current financial year. 

 

Where the Federation has retrospectively applied an accounting policy or makes a retrospective 

restatement of items in the financial statements, or when it reclassifies items in its financial 

statements, an additional statement of financial position as at the beginning of the earliest 

comparative period will be disclosed. 
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n. Critical Accounting Estimates and Judgements 

 

The directors evaluate estimates and judgements incorporated into the financial statements 

based on historical knowledge and best available current information. Estimates assume a 

reasonable expectation of future events and are based on current trends and economic data, 

obtained both externally and within the Federation. Estimates and underlying assumptions are 

reviewed on an ongoing basis. Revisions in accounting estimates are recognised in the period in 

which the estimate is revised and in any future period affected.  

 

Key estimates 

 

Impairment  

 

The Federation assesses impairment at the end of each reporting period by evaluation of 

conditions and events specific to the Federation that may be indicative of impairment triggers. 

Recoverable amounts of relevant assets are reassessed using value-in-use calculations which 

incorporate various key assumptions.     
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NOTE 2: REVENUE AND OTHER INCOME 

 

  Note   2018 2017 

     $ $ 

Revenue:    

— Member & Accreditation Fees    2,085,031 2,122,889 

— Marketing Income     18,891 29,508 

— National Awards Net Income    73,447 70,554 

— Education & Training    6,000 6,000 

  2,183,369 2,228,951 

Other revenue:    

— Interest Received    26,808 30,129 

— Services Provided    6,600 14,200 

— Other Income    45,185 62,892 

  78,593 107,221 

Total revenue  2,261,962 2,336,172 
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NOTE 3: GRANT FUNDING  

 

There was no grant funding in 2018. 

 

 

 

NOTE 4: EXPENSES 

     2018 2017 

 Expenses    $ $ 

    

 Depreciation and Amortisation   

 — Building improvements - - 

 — Furniture & fittings / plant & equipment 7,252 11,951  

 — HR advance website - 5,461 

 — MemNet 3.4 Upgrade 6,655 - 

 Total Depreciation and Amortisation expenses 13,907 17,412 

 

 Marketing and Advertising   

 — General Accounts  311,643 297,242 

 — Grant Fund Expenditure - 85,000 

 Total Marketing and Advertising expenses  311,643 382,242 

    

 Other   

 — Legal  - 144,700 

 — Representation 135,426 160,222 

 — General Admin 67,927 40,792 

 Total Other expenses  203,353 345,714 

    

 Rental expense on operating leases    

 — minimum lease payments 19,492 6,717 

 Total rental expense 19,492 6,717 
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NOTE 5: CASH AND CASH EQUIVALENTS 

 

  2018 2017 

CURRENT  $ $ 

Cash at bank  1,840,275 1,849,466 

Cash on hand  750 750 

  1,841,025 1,850,216 

 

NOTE 6: TRADE AND OTHER RECEIVABLES 

 

  2018 2017 

CURRENT  $ $ 

Trade receivables  268,020 236,058 

Total current trade and other receivables  268,020 236,058 

 

Current trade receivables are generally on 30-day terms.  These receivables are assessed for 

recoverability and a provision for impairment is recognised when there is objective evidence that an 

individual trade receivable is impaired. 

 
The Federation believes that these debts will be recovered and that no provision for impairment is 

warranted. 
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NOTE 7: OTHER ASSETS 

  2018 2017 

CURRENT  $ $ 

Prepayments & deposits 

Interest accrued 

AICS Loan 

 120,480 

9,066 

58,477 

89,828 

7,443 

- 

  188,023 97,271 

 

 

NOTE 8: PROPERTY, PLANT & EQUIPMENT 

  2018 2017 

  $ $ 

STRATA TITLE PROPERTY    

Strata Title Property at fair value:    

– Independent valuation  3,300,000 1,750,000 

Total Strata Title Property  3,300,000 1,750,000 

    

FURNITURE AND FITTINGS    

At cost   27,682 27,682 

Less accumulated depreciation  (24,851) (21,983) 

Total furniture and fittings  2,831 5,699 

    

PLANT AND EQUIPMENT     

At cost  34,543 31,379 

Less accumulated depreciation  (26,232) (21,849) 

Total plant and equipment  8,311 9,530 

    

MEMNET 3.4 DATABASE REBUILD     

At cost   21,775 17,941 

Less accumulated depreciation  (6,655) - 

Total database rebuild  15,120 17,941 

    

MEMBER DIRECTORY     

At cost   7,560 - 

Less accumulated depreciation  - - 

Total member directory  7,560 - 

    

NEW ATAS WEBSITE     

At cost   31,308 - 

Less accumulated depreciation  - - 

Total new ATAS website  31,308 - 

    

Total property, plant and equipment  3,365,130 1,783,170 
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Movements in Carrying Amounts 

Movement in the carrying amounts for each class of property, plant and equipment between the 

beginning and the end of the current financial year: 

 

Strata Title 

Property 

Furniture & 

Fittings 

Plant & 

Equipment 

MemNet 3.4 

Rebuild, 

Member 

Directory & 

ATAS Website Total 

 $ $ $ $ $ 

2017      

Balance at the beginning of the year  1,750,000 7,423 19,345 - 1,776,768 

Additions at cost  - 1,817 4,056 17,941 23,814 

Balancing adjustments    -  

Depreciation expense - (3,541) (13,871) - (17,412) 

Carrying amount at end of year 1,750,000 5,699 9,530 17,941 1,783,170 

2018      

Balance at the beginning of the year  1,750,000 5,699 9,530 17,941 1,783,170 

Revaluation of property  1,550,000 - - - 1,550,000 

Additions at cost  - 3,165 42,702 45,867 

Depreciation expense  (2,868) (4,384) (6,655) (13,907) 

Carrying amount at end of year 3,300,000 2,831 8,311 53,988 3,365,130 

 

Asset Revaluations 

The strata premises were re-valued on 15 March 2018 by Aaron Campbell (Licensed Valuer Number 61624 

NSW) at fair market value based on existing use. The market value was assessed at $3,300,000, and this is 

reflected in the financial statements. 
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NOTE 9: TRADE AND OTHER PAYABLES 

 Note 2018 2017 

  $ $ 

CURRENT    

Trade payables  69,664 91,370 

Other current payables  26,351 18,000 

Deferred income  1,038,558 927,583 

Employee benefits  138,889 107,119 

Total current trade and other payables  1,273,462 1,144,072 

    

NON CURRENT    

Employee benefits  80,560 76,272 

    

Total trade and other payables 9a 1,354,022 1,220,344 

    

    

a. Financial liabilities at amortised cost classified as trade 

and other payables  

   

 Total trade and other payables  1,354,022 1,220,344 

      

 Less deferred income  (1,038,558) (927,583) 

 Less staff entitlements  (219,449) (183,391) 

 Financial liabilities as trade and other payables  96,015 109,370 
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NOTE 10: PROVISIONS 

   Short-term  Long-term 

 Employee  Employee 

 Benefits   Benefits 

Total 

 

  

  $  $  $ 

Opening balance at 1 April 2017  107,119 76,272 183,391 

Additional provisions raised during year  75,767 9,891 85,658 

Amounts used  (43,997) (5,603) (49,600) 

Balance at 31 March 2018  138,889 80,560 219,449 

   

  2018 2017 

  $ $ 

Analysis of Total Provisions    

Current  138,889 107,119 

Non-Current  80,560 76,272 

  219,449 183,391 

 

Provision for Long-term Employee Benefits  

A provision has been recognised for employee entitlements relating to long service leave and other 

potential employee related entitlements. In calculating the present value of future cash flows in respect 

of long service leave, the probability of long service leave being taken is based on historical data. The 

measurement and recognition criteria relating to employee benefits have been included in Note 1 of 

the financial statements.  
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NOTES TO THE FINANCIAL STATEMENTS  

FOR THE YEAR ENDED 31 MARCH 2018 

 

NOTE 11: CAPITAL AND LEASING COMMITMENTS 
 
 

  2018 2017 

  $ $ 

a.  Operating Lease Commitments    

 Non-cancellable operating leases contracted for but 

not capitalised in the financial statements  

   

 Payable — minimum lease payments    

 — not later than 12 months  5,316 6,717 

 — later than 12 months but not later than 5 years  14,176 - 

 — greater than 5 years  - - 

    19,492 6,717 

 

No capital commitments exist in regards to the lease commitments at year-end. Increase in lease 

commitments may occur in line with CPI.  
 

 

NOTE 12: CONTINGENT LIABILITIES AND ASSETS 

 

No contingent assets or liabilities are known to exist as at reporting date. 
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NOTES TO THE FINANCIAL STATEMENTS  

FOR THE YEAR ENDED 31 MARCH 2018 

 

 

 

NOTE 13: EVENTS AFTER THE REPORTING PERIOD 

 

No matters or circumstances have arisen since the end of the financial year which significantly 

affected or may significantly affect the operations of the Federation, the results of those operations, or 

the state of affairs of the Federation in future financial years. 

 

 

NOTE 14: RELATED PARTIES AND RELATED PARTY TRANSACTIONS 

 

a) Directors 

The directors of the Federation in office during the year are disclosed in the directors’ report that 

accompanies these financial statements. 

 

b) Director’s compensation 

The directors act in an honorary capacity and receive no compensation for their services. 

 

 

NOTE 15: CASH FLOW INFORMATION 

 Note 2018 2017 

  $ $ 

a. Reconciliation of Cash    

 Cash at bank  1,840,275 1,849,466 

 Other cash  750 750 

  5 1,841,025 1,850,216 

b. Reconciliation of Cash Flows from/(used in) Operations 

with Surplus/(Deficit) after Income Tax 

   

 Surplus for year   11,805 9,247 

 Non cash flows in surplus     

  Depreciation and amortisation  13,907 17,412 

 Changes in assets and liabilities    

  (Increase)/decrease in trade and other 

receivables and other assets  

 (122,714) 127,166 

  Increase/(decrease) in trade and other payables 

and deferred income  

 97,620 (147,509) 

  Increase/ (decrease) in provisions  36,058 19,951 

 Net Cash Flow from Operating Activities   36,676 26,267 
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NOTES TO THE FINANCIAL STATEMENTS  
FOR THE YEAR ENDED 31 MARCH 2018 

 

NOTE 16: FINANCIAL RISK MANAGEMENT 

 

The Federation’s financial instruments consist mainly of deposits with banks, short-term investments 

and accounts receivable and payables. 

The totals for each category of financial instruments, measured in accordance with AASB 139 as 

detailed in the accounting policies to these financial statements, are as follows: 

    

 Note 2018 2017 

  $ $ 

Financial Assets    

Cash and cash equivalents 5 1,841,025 1,850,216 

    

Receivables 6 268,020 236,058 

    

Total Financial Assets  2,109,045 2,086,274 

    

Financial Liabilities    

Financial liabilities at amortised cost    

– Trade and other payables 9 96,015 109,370 

Total Financial Liabilities  96,015 109,370 

    

 

Financial Risk Management Policies 

The Board of Directors together with the Chief Executive Officer determines the Federation’s overall 

risk management strategy and seeks to assist the Federation in meeting its financial targets, whilst 

minimising potential adverse effects on financial performance.   Risk management policies are 

approved and reviewed by the Board and the CEO. These include credit risk policies and future 

cash flow requirements. 

 
NOTE 17: CAPITAL MANAGEMENT 

 

The CEO and the Board control the equity of the Federation to ensure that adequate cash flows are 

generated to fund its programs and that returns from investments are maximized. The CEO and Board 

ensure that the overall risk management strategy is in line with this objective. 

 

The CEO operates under policies approved by the Board of Directors. Risk management policies are 

approved and reviewed by the Board on a regular basis. These include credit risk policies and future 

cash flow requirements. 

 

Management effectively manages the entity’s equity by assessing the Federation’s financial risks and 

responding to changes in these risks and in the market. These responses may include the consideration 

of debt levels. 

 

There have been no changes to the strategy adopted by the CEO and the Board to control the equity 

of the Federation since the previous year. 
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NOTES TO THE FINANCIAL STATEMENTS  
FOR THE YEAR ENDED 31 MARCH 2018 

 

NOTE 18: OTHER COMMITMENTS 

 

No notable commitments reportable in this financial year.  

 

NOTE 19: RESERVES 

 

Asset Revaluation Reserve 

The asset revaluation reserve records the revaluations of non-current assets. 

 

NOTE 20: COMPANY DETAILS 

The registered office and principal place of business of the Australian Federation of Travel Agents 

Limited is: 

 

Level 3 

309 Pitt Street 

Sydney, NSW 2000 

 

 

NOTE 21: MEMBERS’ GUARANTEE 

 

The Australian Federation of Travel Agents Limited was incorporated in 1977 under the Corporations Act 

2001 as a company limited by guarantee. If the Federation is wound up, the constitution states that each 

member (during the time of membership or within a year after) will be required to contribute a maximum 

of $30 towards meeting any outstanding and obligations of the Federation.  At 31 March 2018 the number 

of AFTA members was 2,920 (all classifications). 
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DIRECTORS’ DECLARATION 

 

 

The directors of the entity declare that: 

 

1. The financial statements and notes, set out on page 48 to 69 are in accordance with 

the Corporations Act 2001: 

 

a. Give a true and fair view of its financial position as at 31 March 2018 and of the 

performance for the year ended on that date; and 

 

b. Comply with Australian Accounting Standards – Reduced Disclosure 

Requirements (including the Australian Accounting Interpretations) and the 

Corporations Regulations 2001. 

 

2. In the directors’ opinion there are reasonable grounds to believe that the Federation 

will be able to pay its debts as and when they become due and payable. 

 

This declaration is made in accordance with a resolution of the Board of Directors. 

 

 

 

M. Thompson (Chairman) 

Dated this 6th day of June 2018 
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 Australian Federation of Travel Agents Limited    ABN: 72 001 444 275   ©2018 72 

 

CHAIRMAN 

 

 

Mike Thompson 2009 - present 

Carl Buerckner 2007 - 2009 

Bob Steel 2006 - 2007 

Ian Carew-Reid 2000 - 2005 

Phil Hoffmann 1998 – 2000 

Byron Roberts 1996 - 1998 

 

 

 

PRESIDENTS 

 

Phil Hoffmann  1992-1996 

Jim Clements      1992 

Adrian Miller  1990-1992 

Greg Underdown  1989-1990 

Os Pitts  1984-1987 

Case Muskens  1981-1984 

Eric Grimes  1979-1981 

John Webb  1978-1979 

Case Muskens  1976-1978 

Jim Russell  1974-1976 

Jim Jenkins  1972-1974 

Murray Quartermaine 1971-1972 

Os Pitts  1969-1971 

John Tyerman  1967-1969 

Max Wilson  1965-1967 

Stewart Moffat  1963-1965 

Roy King  1962-1963 

John Kemnitz  1961-1962 

Stewart Moffat  1959-1961 

Frank Johnson  1957-1959  
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LIFE MEMBERS 

 

Marie Allom 

Ian Carew-Reid 

Jim Clements 

John Dart OBE RFD ED 

Mike Hatton OAM 

Phil Hoffmann OAM 

Roy King 

Peter Lowry MBE LNZITT 

John Masselos 

Sir Frank Moore AO 

Mario Perrone 

Os Pitts AM RD 

Bob Steel 

Tom Goldman OAM 

Ian McMahon 

 

PAST LIFE MEMBERS 

 

John Cooper 

Jim Jenkins 

Frank Johnson AM 

Max Krumbeck 

Stewart Moffat 

Jim Russell 

Beverley Wills 

 


